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GOVERNMENT OF ABU DHABI / BRAND GUIDELINES

PREFACE

The Government of Abu Dhabi has a new brand identity.

As the emirate evolves, so does its image. The Government of Abu Dhabi

Crest has been part of the emirate’s identity since 1968 and over the past
few years it has been adapted in order to present a consistent conformity
and preserve the individuality of the Government of Abu Dhabi.

The new Government of Abu Dhabi Brand Identity is made up of a number
of elements. In order to build a consistent brand, it is important that all
Government of Abu Dhabi entities understand how the brand elements
work together and where flexibility applies.

The primary role of these brand guidelines is to provide detailed
descriptions of the core elements of the brand, including advertising,
stationery, environment branding and supporting design templates.

These guidelines provide rules and examples for adhering to the brand

in all visible applications of the Government of Abu Dhabi’s corporate
and marketing communications. They will provide an understanding when
applying the Government of Abu Dhabi Brand, allowing the development
of a consistent framework without restricting creativity.

The Brand Support Team at the General Secretariat of the Executive
Council can provide consultation and assist with general enquiries on
applications requiring further detail. If you have any questions regarding
the use of the Government of Abu Dhabi Brand, please contact the
Brand Support Team at brandsupport@ecouncil.ae
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The Government of Abu Dhabi Brand

First seen on postage stamps as early as 1968, the Government of Abu Dhabi
Crest is one of the most recognisable symbols of the emirate of Abu Dhabi.
Its core elements are rooted in the history and rich heritage of the Arabian
Peninsula and its application signifies a formal affiliation with the government.

However, until recently, the design and application of the Government of

Abu Dhabi Crest has not been governed by a consistent set of guidelines and
parameters, leading to a growing degree of inconsistency in its appearance and
potential usage.

The General Secretariat of the Executive Council has supervised its modification
and now governs its application and design to ensure that the Government of
Abu Dhabi presents itself as the ambassador of heritage, culture and knowledge.
These are Abu Dhabi’s precious gifts for enriching the life and growth of its nation,
exercised through the utmost consideration for its people.

By building trust, respect and openness, through their harmonious network of
government entities, they are passionately driven to securing social and economic

progress that will flourish and yield significant value for generations to come.
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Our vision, mission and values

“Those who forget their past, compromise their future”.

The late Sheikh Zayed bin Sultan Al Nahyan (may Allah bless his soul)

Our strategy provides the framework that defines the direction and shape of the
Government of Abu Dhabi over the long term. This enables us to focus on the principles
infused by the late Sheikh Zayed of hard work, citizenship and commitment that
characterise its true wealth, its people, to guarantee its prosperity.

Our vision

Securing a continually prosperous status
while maintaining cultural integrity.

Our mission

To create a unified government
committed to excellence through
sustainable partnerships, advanced
strategic initiatives, while maintaining
the well-being of its citizens.
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Our values

Our core values are reflected in everything we do. They are
both the principles we set that drive our decisions and the
tools used to help bring the brand to life.

Unity
We aspire to achieve unity within our government and the
people we serve.

Integrity
We take responsibility for our actions and treat our people
with trust and respect.

Wisdom
We encourage continuous development of our skills and
expertise to better serve our employees, stakeholders and
citizens.

Strength

We will continue to develop and enhance our strong global
presence by highlighting the positive status of the emirate
locally, regionally, and globally.

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / INTRODUCTION

The new Government of Abu Dhabi Crest

The Government of Abu Dhabi Crest is the highest visual symbol of the emirate. It is
what differentiates the Government of Abu Dhabi’s personality from its neighbouring
emirates and reinforces its identity as one that reflects a unique history as well as
embracing the future. The Crest symbolises the image of a unified Abu Dhabi and so
offers the first impression of what the Government of Abu Dhabi stands for.

Look Authoritative, Protective of cultural roots.
Think Wise, Focused, Engaging.
Speak Humble, Dignified, Respectful.
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The story of the Government of Abu Dhabi Crest

“Our ancestors left us a legacy of traditions
which make us proud. Our mission is to
preserve, develop and maintain it as an asset
of this nation for generations to come”.

The late Sheikh Zayed bin Sultan Al Nahyan

The Government of Abu Dhabi Crest that we recognise today is a combination of
various influences. The flags and flagstaffs have their origin in British maritime
history, while the Saker falcon, khanjars and Arabic script reflect more traditional
influences. Over the years there have been various attempts to improve and
enhance the look and feel of the Crest, but these essential elements have always
remained the same.

It recently became clear that the time was right to review the Crest to ensure that
all the elements were drawn and presented in as authentic a manner as possible.
With several versions in circulation, both official and unofficial, the development
of a single, authorised Crest will provide the Government of Abu Dhabi with an
ideal opportunity to standardise its usage and appearance.

With all the elements assembled and authenticated, the next stage was to create
the perfect combination of style and content to ensure the Crest can be used
effectively in the many different settings in which it will need to be applied.

Due to copyright and licensing restrictions,
the General Secretariat of the Executive
Council is unable to distribute any of the
photography shown.

Sketches by one of the world’s leading
wildlife artists, Andrew Ellis
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1.1 Abu Dhabi Decree - Government of Abu Dhabi Crest

On 20th January 2013, His Highness Sheikh Khalifa bin
Zayed Al Nahyan, President of the United Arab Emirates
issued a decree Law No. (1) for 2013 concerning the
amendment of certain provisions of Law No. (5) of 2010

It is essential that each Abu Dhabi government entity
understand these laws. For further information contact
the Brand Support Team, within the Office of Government
Communications: brandsupport@ecouncil.ae

concerning the emblem of the emirate of Abu Dhabi.

The objective of the decree is to announce the
new Government of Abu Dhabi Crest and issue the
accompanying guidelines. It is now mandatory that all
Abu Dhabi government entities with authorisation must
adopt the new Government of Abu Dhabi Crest and update
their Wordmark.

LAW NO. (1) OF 2013 CONCERNING THE AMENDMENT OF CERTAIN
PROVISIONS OF LAW NO. (5) OF 2010 CONCERNING THE EMBLEM
OF THE EMIRATE OF ABU DHABI

We, Khalifa bin Zayed Al Nahyan, Ruler of Abu Dhabi;
Having reviewed:

- Law No. (1) of 1974 concerning the reorganisation of the Governmental Body in the
Emirate of Abu Dhabi and its amendments;

- Law No. (2) of 1971 concerning the National Advisory Council and its amendments;

- Law No. (5) of 2010 concerning the Emblem of the Emirate of Abu Dhabi; and

- Based on what was presented to and approved by the Executive Council.

Issued the following law:

Article (1)
The first Article of Law No. (5) of 2010 concerning the Emblem of the Emirate of Abu Dhabi
shall be replaced by the following:

“The Emblem of the Emirate of Abu Dhabi shall be in the shape of a falcon with two crossed
daggers below it, surmounted from each side by a white and red flag with a banner of
rectangular shape bearing the name (Abu Dhabi) itself surmounted by three domes”

The frame of the Emblem may be gold, silver or black.

Article (2)
The second paragraph of the second Article of the aforesaid Law No. (5) of 2010 shall be
replaced by the following:

“The Executive Council shall issue the necessary guidance for the use of the Emblem of the
Emirate of Abu Dhabi.”

Article (3)
This law shall be published in the Official Gazette and be effective from the date of its
issuance.

Khalifa bin Zayed Al Nahyan
Ruler of Abu Dhabi

Issued by us in Abu Dhabi
Date: 20 January 2013
Corresponding to: 8 Rabi Al-Awwal 1434 Hijri
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1.2  Government of Abu Dhabi Crest elements

Presented here is the official Crest for the Government of
Abu Dhabi. This is to replace all existing Crests, including
those used within Abu Dhabi government entity (ADGE)

identities. Technical guidance for ADGEs to update and
align to the new Government of Abu Dhabi Brand is outlined
within these guidelines.

The Falcon

Falconry is an integral part of Abu Dhabi’s traditional
culture, which makes the falcon a fitting centrepiece for
the emirate’s government Crest.

Specifically, the falcon featured in the Abu Dhabi Crest
is the majestic Saker, arguably the most revered falcon
of all. Calm and considered, it is known for its bravery and
intelligence, whilst a neat and close feathered appearance
down plays its abilities as a dynamic predator. The brief
for the Crest falcon was to characterise ‘the Mother of all
Sakers’, to represent the Saker of old; the pure, beautiful
and stoic creature that graced the desert plains of
Abu Dhabi.

The Khanjars

The khanjar has been a functional and decorative symbol
of status since the years of the Trucial States and was
frequently worn by the late Sheikh Zayed bin Sultan Al
Nahyan on military and falconry expeditions. The curved
Arab dagger became an important national icon from 1968
when two featured on the Crest of Abu Dhabi.
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The Flags

The flag of Abu Dhabi dates back to 1820 and has been a
key representation of the emirate’s identity. It has evolved
over the years from pure red to green, to red with a white
canton, width 1/3 of the hoist, length 1/3 of the fly. In the
1960’s two Abu Dhabi flags, with lances crossed, featured
on postal stamps and provide a reference for the origins of
the Crest as we know it today. From 1968 the flags became
an integral part of the Abu Dhabi Crest, providing a stark
and colourful background to the proud figure of the falcon.
Throughout the years the detail has been lost and the flags
have become less realistic and more of a representation of
the Abu Dhabi emirate’s colours, with bold blocks of red
and white.

The Scroll

The scroll hung from the lances of the flags within the
Crest that states ‘Abu Dhabi’ in Arabic script has always
served a purpose, proclaiming the owner of the emblem.
It needed to be updated so that it was in keeping with
the other modernised elements and the opportunity was
seen to introduce smooth curves to the new scroll design
that allude to the contours of the Sheikh Zayed Mosque.
Opened to the world stage in 2007, the Grand Mosque is
a wonder of stunning design and striking architecture. Its
intricate rounded domes are set to become an iconic image
of Abu Dhabi and a mark of its burgeoning modernity,
a fitting silhouette for the contemporised Crest.

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 1 / GOVERNMENT OF ABU DHABI CREST

1.3 Government of Abu Dhabi Crest lock-ups

All Abu Dhabi Government Identities consist of two main
elements; the Crest and a bilingual Wordmark and are
available in two formats; horizontal and vertical. This is to
enable flexibility to suit a wide variety of applications.

Horizontal format

R T

Vertical format

ag— %2

GOVERNMENT OF ABU DHABI

The physical relationship between the Identity elements
should never change and the Crest must never be altered
or redrawn in any way.

S—g

Il d aq {1

GOVERNMENT OF ABU DHABI

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015



GOVERNMENT OF ABU DHABI
BRAND GUIDELINES

SECTION 2
CORE ELEMENTS




GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 2 / CORE ELEMENTS

2.1 Introduction

The Abu Dhabi government entities (ADGEs) are responsible
for managing their own brands, and must sight and approve
the use of the Government of Abu Dhabi Branding,
in alignment with the standards within these guidelines.

This section is mandatory; all ADGEs are to adhere to the
fixed core elements. It is essential that we all understand
how the core elements work together to help us build
a strong and consistent brand.

All existing Government Crest Identities must now be
replaced with the new Government Crest Identity and

Previous Government Crest Identities

Ay il gy sl g
EXECUTIVE AFFAIRS AUTHORITY

bl — dpaMeXl dalail) dfia
MEDIA ZONE AUTHORITY — ABU DHABI

Emiate Of Abu Dhabi
Dept.of il Affis
Wetem Bggion Mumipty

where entities with their own identity have been able to
lock up with the Crest, this is now no longer permissible.

ADGFE’s that are eligible to use the new Crest must
acknowledge that they are unable to use their own Crest
identity along with the master ADG Crest Identity within
the same application.

For assistance contact the Brand Support Team, within the
Office of Government Communications:
brandsupport@ecouncil.ae

New updated Government Crest Identity

Silagll gl iwXl guly a i
NATIONAL CONSULTATIVE COUNCIL

duaaiill gqdiilljlaq
EXECUTIVE AFFAIRS AUTHORITY

Jd_& i Mg b

DEPARTMENT OF TRANSPORT

a-mycle .... . I ..c"
MEDIA ZONE AUTHORITY

a1 1 Ilggqg—m Ild i
DEPARTMENT OF MUNICIPAL AFFAIRS

dupell ddbaiall dial
MUNICIPALITY OF WESTERN REGION
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2.2 Full colour identity

The hierarchy level of the Abu Dhabi government entity
(ADGE) carefully determines the colour of each Crest.

Gold is allocated to ADGEs reporting directly to the Ruler;
silver to those reporting to the Crown Prince; and black
given to all others.

Master Crest Identity for the Government of Abu Dhabi

The core brand for the Government of Abu Dhabi use:

PANTONE® Process Black C
C30 M30 Y30 K100

PANTONE® 185 C
CO M94 Y78 KO

Level 1: Reporting to the Ruler

Government entities reporting to the Ruler use:

Gold foil 172-5 M or Metallic PANTONE® 871 C

For guidance contact the Brand Support Team, within the

Office of Government Communications:
brandsupport@ecouncil.ae

S\ l>1(J ||n aq )
GOVERNMENT OF ABU DHABI

C20 M25 Y60 K25 qu gSJLMXl Jula a

PANTONE® 185 C
CO M94 Y78 KO

Level 2: Reporting to the Crown Prince

Government entities reporting to the Crown Prince use:

PANTONE® 185 C
CO M94 Y78 KO

Level 3: All other government entities

Government departments, authorities and councils who do
not report directly to the Ruler or to the Crown Prince use:

PANTONE® Process Black C
C30 M30 Y30 K100

PANTONE® 185 C
CO M94 Y78 KO

18 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

NATIONAL CONSULTATIVE COUNCIL

duaaiill ggdiilljlaa
EXECUTIVE AFFAIRS AUTHORITY

J—a6 i dj ila
DEPARTMENT OF TRANSPORT
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2.2 Full colour identity

The Crest is the most important element of our visual
identity. It must not be altered in any way to ensure that it is
always visually recognisable.

Arange of colours has been created for use. The full colour
Crest should always be used wherever possible.

Horizontal lock-up

The colours that make up the Crest can be identified within
the primary palette shown on page 32. The Crest can
only appear as one of the colours shown here and on the
following pages. All colours must all be printed at 100%.
Only the greyscale version on page 20 is the exception to
this rule.

Crest
PANTONE®

Wordmark
PANTONE®
Process Black C
C30 M30 Y30 K100
RO GO BO

S g 1l G ag—Sa

GOVERNMENT OF ABU DHABI

Process Black C
C30 M30 Y30 K100
RO GO BO

#231f20

PANTONE® 185 C

#231f20

Vertical lock-up

CO M94 Y78 KO
R239 G63 B67
#ee3e43

Crest

PANTONE® Process Black C
C30 M30 Y30 K100

RO GO BO

#231f20

PANTONE® 185 C
CO M94 Y78 KO
R239 G63 B67

#ee3e43
Wordmark .
PANTONE® Process Black C . o
€30 M30 Y30 K100 R\ Iﬂﬂ) || a—ag 4A
RO GO BO

#231120 GOVERNMENT OF ABU DHABI

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015
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2.3 Greyscale identity

The greyscale version of the identity is generally reserved
for fax or newsprint. This version is also appropriate for
some special production techniques, such as etching on
wood or metal. Refer to page 37.

Horizontal format

o T oo Crest
\S\I ha 1l a aq ﬁ 100% Black
Wordmark . J . J
100% Black Flag
GOVERNMENT OF ABU DHABI
Vertical format
Crest
100% Black
Flag
Wordmark &I l./-l(] II a d(l <‘\
100% Black = & : 2
GOVERNMENT OF ABU DHABI
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2.4 Single colour identity

The single colour version of the identity is generally reserved
for mono-printing and special production techniques, such
as blind debossing and embossing. Refer to page 37.

Horizontal format

Wordmark l
PANTONE® LS\ "

Process Black C

Vertical format

Wordmark
PANTONE®
Process Black C
K100

@ | GOVERNMENT OF ABU DHABI

Crest
PANTONE®
Process Black C
K100

)

i J
GOVERNMENT OF ABU DHABI
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PANTONE®
Process Black C
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2.5 Horizontal lock-up specifications: standard

Font and size specifications

The height of the Crest is 24mm. The Arabic typefaceisIsra  The Arabic text must always appear first, then extended and
Regular and the English typeface is Univers 57 Condensed.  justified to the width of the English text underneath.

Isra Regular 22pt I L(;\I l"I(Jl II d CI(Jl <'\

- 24mm
Univers 57 Condensed 13pt | GOVERNMENT OF ABU DHABI
Spacing of the Arabic.
The cap height of the English text is used to measure
the distance between the Arabic and English text. This is
measured from the cap height of the English to the baseline
I é\l l,-l(;l II a “(,' <“ 24mm
| GOVERNIVIENT OF ABU DHABI
Alignment
o Mg ld_aq %A
(® ln J i J Centred

GOVERNMENT OF ABU DHABI

Once created using these guidelines, the size of the Government
of Abu Dhabi Identity can be altered accordingly.
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2.5 Horizontal lock-up specifications: additional descriptor line

Font and size specifications

The height of the Crest is 24mm. The Arabic typeface isIsra  The Arabic and English descriptor should appear on one line,
Regular and the English typeface is Univers 57 Condensed.  directly underneath the entity name and will be highlighted
The Arabic text must always appear first, then extendedand  in red. Entities that use the gold or silver Crest must use
justified to the width of the English text underneath. gold and silver respectively for their descriptor line.

<
|

Isra Regular 22pt | d ‘!‘\ I L ” Uq(lj 1l ” GJ |3
Univers 57 Condensed 13pt |  DEPARTMENT OF MUNICIPAL AFFAIRS
Univers 57 Condensed 13pt I WESTERN REGlON C]_L]Jﬁl G_Qh_l_ﬂ_”

Isra Regular 22pt

24mm

Spacing

The space between the Wordmark and the Crest is
measured by the cap height of the English text rotated as
shown in the diagram below.

The cap height of the English text is used to measure
the distance between the Arabic and English text. This is
measured from the cap height of the English to the baseline

of the Arabic.
| da 1 o |l Uq(lj ol &i)l ila
| DEPARTMENT OF MUNICIPAL AFFAIRS 24mm
| WESTERN REGION CLUJSﬂ| ddhidll
Alignment
da | o |l Uq(lj ol 'd'JI ila
DEPARTMENT OF MUNICIPAL AFFAIRS Centred

WESTERN REGION cLUJSﬂ| ddlaiall

Once created using these guidelines, the size of the Government
of Abu Dhabi Identity can be altered accordingly.

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015
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2.6 Vertical lock-up specifications: standard

Font and size specifications

The height of the Crest is 28mm. The Arabic typefaceisIsra  The Arabic text must always appear first, then extended and
Regular and the English typeface is Univers 57 Condensed.  justified to the width of the English text underneath.

28mm

Isra Regular 22pt (Nl I'KI(I II a aq <’\
[ Ay J . J

Univers 57 Condensed 13pt GOVERNMENT OF ABU DHABI

Spacing

The space between the Wordmark and Crest is
measured by the cap height of the English text as shown in
the diagram below.

The cap height of the English text is used to measure
the distance between the Arabic and English text. This is
measured from the cap height of the English to the baseline

of the Arabic.
28mm
| S\ I'nq |Ia aq 41
| GOVERN!VENT OF ABU DHABI

Alignment

Centred

S\ I'nq |Ia aq 41
GOVERNMENT OF ABU DHABI

Once created using these guidelines, the size of the Government
of Abu Dhabi Identity can be altered accordingly.
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2.6 Vertical lock-up specifications: additional descriptor line

Font and size specifications

The height of the Crest is 28mm. The Arabic typefaceisIsra  The Arabic and English descriptor should appear on one line,
Regular and the English typeface is Univers 57 Condensed.  directly underneath the entity name and will be highlighted
The Arabic text must always appear first, then extendedand  in red. Entities that use the gold or silver Crest must use
justified to the width of the English text underneath. gold and silver respectively for their descriptor line.

28mm

isra Regular 220t | @{__J2) | I Il an: il &J iln
Univers 57 Condensed 130t | DEPARTMENT OF MUNICIPAL AFFAIRS
Univers 57 Condensed 13pt I WESTERN REGION CLUJﬂl CLQhLﬂ-”

Isra Regular 22pt

Spacing

The space between the Wordmark and the Crest is
measured by the cap height of the English text as shown in
the diagram below.

The cap height of the English text is used to measure
the distance between the Arabic and English text. This is
measured from the cap height of the English to the baseline

of the Arabic.
28mm
| a1 ol (Jgg—il Il dj il
|  DEPARTMENT OF MUNICIPAL AFFAIRS
| WESTERN REGION CI_UJSA| ddlniall
Alignment Centred

d_n | I Il Uq(j T éi)u a)
DEPARTMENT OF MUNICIPAL AFFAIRS
WESTERN REGION (LIJJ9J| adhidll

Once created using these guidelines, the size of the Government
of Abu Dhabi Identity can be altered accordingly.
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2.7 Clear space

An area entirely clear of other graphic elements must be
maintained around the Identity in order to ensure legibility
and clarity. The formula for this exclusion zone is shown
here and is based on double the cap height of the English
text within the Wordmark.

Horizontal format

x2

S l"l(JI ||(l aq {A
xt | GOVERNMENT OF ABU DHABI

x2

Vertical format

x2 x2

S |?1(JI I|(I aq {A
x| GOVERNMENT OF ABU DHABI

x2
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2.8  Minimum size

Most reproduction methods have limitations. Ensure the
size selected suits the process being used and that the
Identity is reproduced clearly. The minimum size for the
horizontal format Identity and the Crest is 15mm/43 pixels
high. The minimum size for the vertical format Identity is
23mm or 66 pixels high.

Horizontal format

sibogl gliviwdl gala a (/v
NATIONAL CONSULTATIVE COUNCIL |

EXECUTIVE AFFAIRS AUTHORITY 15mm/43 pixels

GOVERNMENT OF ABU DHABI 15mm/43 pixels

15mm /43 pixels

Vertical format

23mm/66 pixels

Silagll §JXI gula all dyaraiill g lljlaa S tg i _ag $a

NATIONAL CONSULTATIVE COUNCIL EXECUTIVE AFFAIRS AUTHORITY GOVERNMENT OF ABU DHABI
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2.9  Size and positioning

Size and positioning of the Government of Abu Dhabi Identity
must be kept consistent. The Identity size depends on the
size format of the page. There are recommended sizes
for certain standard stationery and publication sizes, A4,
A5, A5 and business cards.

Example A4 Letterhead shown (not to scale)

If the page format is not one of those listed in the table, work
to the nearest size.

Foradvertisingwhere spaceisapremium, the measurements
from the edge can be halved. Ensure that the minimum clear
space is respected.

Centred

15mm

15mm

g

ld__aq |

15mm

28mm

GOVERNMENT OF ABU DHABI

Vertical format | Portrait/landscape | Horizontal format Portrait/landscape

Format (mm) Crest height Measurement from Crest height Measurement from
(mm) edge (mm) (mm) edge (mm)
Business card 90 x 55 15 4 4 15 4 4
A6 148 x 105 15 7 7 15 7 7
A5 210 x 148 24 10 10 20 10 10
A4 297 x 210 28 15 15 24 15 15
A3 420 x 297 40 20 20 34 20 20
A2 594 x 420 56 30 30 48 30 30
A1 840 x 594 80 45 45 68 45 45
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2.10 Wordmark typeface

The primary Arabic typeface is the Isra Regular and the
English typeface is Univers 57 Condensed. These typefaces
only appear within the master Identity and are not used for
headlines or body copy.

Attention must be given to the quality of typesetting. Ensure
there is sufficient leading, and kerning is checked. Never
expand or condense the typeface.

Arabic typeface: Isra Regular

<

JjjPrgaaua]
waéehlayaya i
d:sqagaddy

English typeface: Univers 57 Condensed

ABCDEFGH
IJKLMNOPQR
STUVWXY/Z

Numbers and Symbols: Univers 57 Condensed

1234567890 &

Due to copyright and licensing restrictions, the Office of Government
Communication is unable to distribute any of the typefaces listed.
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2.11  Supporting typeface

The supporting Arabic typeface is the GE SS family. The
typeface used for numbers in all Arabic text for print is
Corporate S. When producing digital online applications
or PowerPoint presentations use Arial as these are freely
available on all computers.

Print typeface

GE SS Light
Guéeblbpapuiyuj)dsgeauaul
6 o5 9ouroJd

1234567890 £&:«/+(..x¥)

GE SS Medium
GWéebhbyayayilynjy gyl
CECTLIVIS

1234567890 £&«21/+(.cxt)

GE SS Bold
YUWEEbhbyayayiynj)iagaadaul
6 sg90UrJd

1234567890 £&x2!/+(.cxt)

Due to copyright and licensing restrictions, the General Secretariat of the

Executive Council is unable to distribute any of the typefaces listed.
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Attention must be given to the quality of typesetting. Ensure
there is sufficient leading, and kerning is checked. Never
expand or condense the typeface.

Digital typeface

Arial Regular

Bag g hlaagaior )3 rp ]
EGijboﬁd‘ﬂ

1234567890 £&@?V/+(.,:;)

Arial Bold
bs g 90 0add
1234567890 £L&@?!/+(.,:;)
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2.11  Supporting typeface

The supporting English typeface is the Corporate S font
family. When producing digital online applications or
PowerPoint presentations use Arial as these are freely
available on all computers.

Print typeface

Corporate S Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&@7!/+(.,:;)

Corporate S Regular
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&@7?!/+(.,3;)

Corporate S Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £8@?/+(.,:;)

Due to copyright and licensing restrictions, the General Secretariat of the

Executive Council is unable to distribute any of the typefaces listed.

Attention must be given to the quality of typesetting.
Ensure there is sufficient leading, and kerning is checked.
Never expand or condense the typeface.

Digital typeface

Arial Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&@7/+(.,3;)

Arial Bold
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&@7?!/+(.,:;)
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2.12  Crest colour palette

The colour palette for the Government of Abu Dhabi is fixed ~ The colours within the palette below must be printed at
and should be reproduced consistently across all media. ~ 100%. Only the greyscale version of the Crest on page 20 is
Individual Abu Dhabi government entities can create their  the exception to this rule.

own secondary palettes, but must work in harmony with the

official Crest colour palette presented here.

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 2 / CORE ELEMENTS

2.13 Crest on colour background

The preferred background for the Identity is white. When
this is not possible special care and consideration must
be taken to ensure the legibility of the Identity, especially
against dark colours. The use of tints can be used to help
enhance legibility.

Level 1: Reporting to the Ruler

Level 2: Reporting to the Crown Prince

l_‘&

METALLIC
PANTONE® 871 C
PANTONE® 871 U
C20 M25 Y60 K25

R163 G145 B97
#a39161

PANTONE® 185 C
PANTONE® 032 U
CO M94 Y78 KO
R239 G63 B67
#ee3e43

PANTONE® 185 C
PANTONE® 032 U
CO M94 Y78 KO
R239 G63 B67
#ee3e43

Level 3: Core brand for the Government of Abu Dhabi and all other government entities

The colours shown within these guidelines are not intended to match
the PANTONE® colour standards, they are for indication purposes only.
PANTONE is a registered trademark of PANTONE®), Inc.

32

PANTONE® 185 C
PANTONE® 032 U
C0O M94 Y78 KO
R239 G63 B67

#ee3e43

PANTONE® Pro Black C
PANTONE® Pro Black U
C30 M30 Y30 K100

RO GO BO

#000000

PANTONE® Pro Black C
PANTONE® Pro Black U
C30 M30 Y30 K100

RO GO BO

#000000

PANTONE® Pro Black C
PANTONE® Pro Black U
C30 M30 Y30 K100

RO GO BO

#000000
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Correct usage examples

Su I‘nq !iﬁ aq $A
GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

K hr} ld__aq L

GOVERNMENT OF ABU DHABI

Incorrect usage examples

The colours shown within these guidelines are not intended to match

the PANTONE® colour standards, they are for indication purposes only.

PANTONE is a registered trademark of PANTONE®, Inc.

Su l‘nc} lla aq L
GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

K lflr} il d__agq $A

GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

33



GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 2 / CORE ELEMENTS

2.14 |dentity reverse out usage

Should the Government of Abu Dhabi Identity or Crest need
to appear on a detailed image, solid black, dark grey or
similar dark coloured backgrounds, then the Identity must
be used within a white holding shape, as illustrated below.

Horizontal format

S—lag ild

When applying a white holding space, please refer to the
clear space guidelines on page 26 and below.

adq
J

GOVERNMENT OF ABU DHABI

Vertical format

S—g
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ﬁﬁ aq {A
GOVERNMENT OF ABU DHABI
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2.15 ldentity on image usage

Wherever possible the Government of Abu Dhabi Identity or
Crest should be seen on white clear space. In circumstances
where this is not possible ensure that the area behind the
identity is simple, clear and legible.

Correct usage examples

Full colour Identity

Su Ihr} !Tii aq L%
GOVERNMENT OF ABU DHABI

VENT GF ABU DHABI®

The examples shown here demonstrate correct ways of
placing the Identity onto images without loosing legibility.

Reverse out Identity

S I'nq !iﬁ aq )
GOVERNMENT OF ABU DHABI
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2.16 ldentity for special applications

In some circumstances the Government of Abu Dhabi  Should you require further guidance or any of the special
Identity or Crest may be required to be produced using  application Identity versions presented here, contact the
special application techniques such as blind debossing,  Brand Support Team within the Office of Government
embossing or etching onto special materials. For these ~ Communications: brandsupport@ecouncil.ae

purposes please use the specially created Identity versions

shown below.

Blind application version

These versions are only to be used in circumstances where
the Identity is required to be produced using a special
production technique such as: blind debossing; blind
embossing; and etching. Do not use for any other purpose.

S\ Ihq |In aq )
GOVERNMENT OF ABU DHABI

S\ l'f1cJ |Ia aq )
GOVERNMENT OF ABU DHABI

Applications for fabric

The full colour Identity should be used when producing
merchandise such as screen-printing onto T-shirts or
stitching onto a cap.

S\ I'nq ||(1 aq o
GOVERNMENT OF ABU DHABI

S\ I'nq ||(| aq {A
GOVERNMENT OF ABU DHABI
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2.17 Special material and production techniques

Metal (Engraved) Metal (Embossed)

Wood (Engraved) Leather (Blind debossed or embossed)

Fabric (Stitched or screen printed) Paper (Blind debossed or embossed)

GOVERNMENT OF ABU DHABI
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2.18 Prohibited applications 2.18 Prohibited applications

The relationship between the Crest and the Wordmark is DO NOT lock up an ADGE that has its own identity with the DO NOT use the ADGE Crest Identity with the ADG master
fixed, as stipulated on page 22 to 25. No other versions may Crest Identity in isolation Crest Identity. They cannot appear together within the same
be used and you may not alter the artwork or relationship application.

between the elements in any way. x

Environment Agency

i i AAA
S_tg ld_aqg Sa

==,
LG l}?;\
W'\iﬁ éUVERNMENT OF ABU DHABI IS

DEPARTMENT OF TRANSPORT 2

DO NOT alter the size relationship between the Crest DO NOT alter the lock-up of the Crest and the Wordmark. DO NOT lock up any logos, text or patterns to the Identity. DO NOT separate the Crest from the Wordmark. Only

and the Wordmark. certain applications are authorised to use the Crest in
isolation. Consult with the Brand Support Team for further
information.

X

U lhq_ﬁéi aq [ R ha !IEi aqa__ %A

¥ 4 J J . i .
GOVERNMENT OF ABU DHABI GOVERNMENT OF ABU DHABI é\(l)\/?::m (()‘F_/.\Baugﬁ;
ABU DHABI CENTRE

DO NOT use the Identity at an angle. DO NOT distort, condense, stretch or crop the Identity. DO NOT show or produce the Identity below the minimum DO NOT place any graphic elements close to the Identity.

size of 15mm high, as specified in Section 2, page 27. Always ensure that there is clear space around the Identity
as specified in Section 2, page 26.

. \‘r\n) i\(\ aq )
x GUNERNIENT QF ARV DR ARY

o TOF
GOVE s—g _Jfa_ag Sa
GOVERNMENT OF ABU DHABI  \F&
DO NOT add a drop shadow. An exception to this rule is DO NOT add an outlined stroke. DO NOT split or break up the Identity in any way, such as DO NOT use any element of the Identity (Falcon, Crest
on TV or digital applications when a drop shadow effect can across the openings of doors, windows (including vehicles),  shape, Wordmark and typeface etc.) to create new logos or
be applied. box lids, seals, openings etc. graphic devices.
: : Mg il d ag— S : : S_lag f d ag—$a ““‘: : : : :
GOVERNMENT OF ABU DHABI GOVERNMENT OF ABU DHABI ,_g\J_Iaq_ll cl_aq_ﬁj
GOVERNMENT OF ABU DHABI . - Lk
y—bg ld_ag_%a e thgl 5y n
GOVERNMENT OF ABU DHABI ABU DHABI CENTER
DO NOT use any other colours than those specified within DO NOT alter the typography of the Wordmark in any way. DO NOT use any elements of the Identity (Falcon, Crest DO NOT use the Identity typeface. The typeface has been
these brand guidelines. shape, Wordmark, Identity typeface etc.) to use as a holding  chosen specifically for the Government of Abu Dhabi Brand
shape for image, pattern, text or colour. and is used as part of the Identity.
X W X X b g dlact
=X =X shg il ga JlacX

K I/I(JI il d_agq 4

GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

BUSINESS IN ABU DHABI
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2.18 Prohibited applications

This section covers examples of forbidden items for the
Government of Abu Dhabi Identity or any of it’s supporting
graphic elements to be placed, printed, produced or
associated with. This is not a complete nor extensive list but
is to be used as an initial checklist guide.

Transport vehicles

The ADG Crest Identity and its supporting brand elements
are to be used with great care and respect, and can no
longer be used on vehicle livery.

If the government entity requires identification for it’s livery,
acronyms of the entities name may be used, for example
Department of Transport can use DOT, but never the
full name.

DO NOT place the Identity or any of its supporting graphic
elements onto any part of a vehicle, such as:

- Cars, 4x4 and sports utility vehicles

- Lorries and pick-up trucks

- Buses, minibuses and coaches

- Bicycles

- Motorcycles

- Taxis, trains, monorails and trams

- Ships, boats and hovercrafts

- Aeroplanes and helicopters

- Emergency and first responder vehicles

- Recreational vehicles such as camper vans,
motorhomes and trailers

- Electric vehicles such as hybrid cars,
golf buggies and segways

- All-terrain vehicles (Quad bikes)

- Garbage, sewage, construction or water trucks

DO NOT place the Identity or any of its supporting graphic
elements inside the vehicle in areas such as:

- Car mats

- Dashboard covers
Seat covers

- Window decals
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For further queries or approvals on placing the Government
of Abu Dhabi Identity onto objects, contact the Brand
Support Team within the Office of Government
Communications: brandsupport@ecouncil.ae

Disposable items

DO NOT place the Identity or any of its supporting graphic
elements onto disposal items that can be thrown away,
crushed or soiled, such as:

- Plastic or paper bags, bottles, packaging, cups,
plates etc.

- Tissues

- Food stuffs etc.

Undesirable items

DO NOT place the Identity or any of its supporting graphic
elements onto undesirable items that may disrespect, hide,
tarnish or raise questions against the brand, such as:

- Garbage bins

- Ash trays

- Cigarettes and packaging

- Coasters

- Cutlery

- Coat hangers

- Headphones

- Mouse pads

- Batteries

- Fire extinguishers

- Matches

- Lamps, lamp shades and bulbs

- Furniture

- Cushions, blankets, throws and rugs

- Industrial, agricultural and mechanical objects,
equipment, apparatus and machinery

- Animal and livestock objects, equipment, apparatus
and machinery etc.
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2.18 Prohibited applications

Sporting and recreational equipment

DO NOT place the Identity or any of its supporting graphic
elements onto sporting and recreational equipment items
that may disrespect, tarnish or soil the brand, such as:

- All types of balls used for sport

- Cricket bats, clubs or batons

- Boxing gloves

- Hockey and lacrosse sticks

- Kayak and canoe paddles

- Skateboards, snowboards and sandboards

- Billiards, snooker and pool cues

- Fishing rods

- Martial arts equipment such as knuckle dusters, clubs,
coshes, rice flails, num chucks, kabatons, kubasaunts etc.

- Skis and blades

- Ski and walking/hiking poles

- Ropes and netting

- Roller skates, ice skates and roller blades

- Sport shoes and socks

- Sweatbands, etc.

Inappropriate clothing apparel

DO NOT place the Identity or any of its supporting graphic
elements onto undesirable items that may disrespect,
tarnish or raise questions against the brand, such as:

- The bottom edge of clothing apparel too close to the
ground; where the Identity could be hidden, soiled or
trod upon.

- Shoes, sandles and flip-flops

- Sleeveless tops

- Ghotra and ogal

- Abaya and scarf

Should the Government of Abu Dhabi Identity be required
for national, regional or international events. This will be
taken into consideration on a case by case basis, after
official applications and approvals have been submitted to
the Brand Support Team: brandsupport@ecouncil.ae

Flooring

DO NOT place the Identity or any of its supporting graphic
elements where they can be trod upon and soiled, such as:

- Tiles

- Carpets

Mats (including vehicle interiors)
Rugs etc.

Dangerous items

DO NOT place the Identity or any of its supporting graphic
elements onto undesirable items that may cause harm,
disrespect, tarnish or raise questions against the brand,
such as:

Guns, firearms and weapons

- Pistols, revolvers, rifles, shotguns, pellet guns, etc

- Replica and imitation firearms.

- Components of firearms (excluding telescopic sighting
devices and sights)

- Toy guns of all types

- Cross bows

- Catapults

- Harpoon and spear guns

- Stun or shocking devices such as cattle prods, ballistic
conducted energy weapons, etc.

- Lighters shaped like firearms etc.

Explosives and flammable substances

- Gas and gas containers (such as butane, propane,
acetylene, oxygen)

- Fireworks, flares and other pyrotechnics (including
party poppers)

- Matches

- Aerosol cans etc.

Potential harmful objects

- Axes and hatchets

- Arrows and darts

- Harpoon and spear guns

- lIce axes and ice picks

- Lockable or flick knives with blades of any length

- Knives, meat cleavers and machetes

- Sabres, swords, khanjars and swordsticks

- Scissors

- Skiand walking/hiking poles

- Tools that have the potential to be used as a pointed
or edged weapon such as drills, drill bits, box cutters,
utility knives, saws, screwdrivers, crowbars, hammers,
pliers, wrenches, spanners, blow torches etc.
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2.18 Prohibited applications

This section covers examples of forbidden locations for the
Government of Abu Dhabi Identity or any of its supporting
graphic elements to be placed, printed, produced or
associated with.

This is not a complete or extensive list but is to be used as
an initial checklist guide. For further items not mentioned
here, or any further queries or approvals on placing the
Identity onto specific locations, please do not hesitate to
contact the Brand Support Team.
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DO NOT place the Identity or any of its supporting graphic
elements onto locations that may disrespect, tarnish or soil
the Abu Dhabi Government Brand, such as:

- Within any of the events outlined in prohibited events,
page 43.

- Entrances, inside or within the vicinity of toilets or
bathing facilities.

- Entrances, inside or within the vicinity of areas serving
alcohol.

- In or within the vicinity of buildings or areas of industry,
construction, mechanics and agriculture.

- Refuse, dumping or rubbish sites.

- Garbage or sewage vehicles and garbage bins etc.
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2.18 Prohibited applications

The Government of Abu Dhabi Identity is to be used with
great care and respect. The use of the Identity or any of
its supporting graphic elements for the co-branding,
partnership, endorsement, sponsorship, communication or
promotion of any national and international event can only
be granted with official applications and approvals granted
by the General Secretariat of the Executive Council. This
helps protect the integrity and reputation of the Brand.

Although careful consideration will be given to all event
requests, permission will rarely be granted to events
whose content, outcome or the performers involved can
not be regulated or guaranteed to not disrespect our brand
values or the integrity of the emirate of Abu Dhabi. Such
categories of events may include:

- Comedy

- Abstract performance art and dance (with possible
exceptions given to ballet and traditional cultural
dancing of nations)

- Abstract contemporary art, film, animations and
installations

- Dance festivals (with possible exceptions to ballet and
traditional cultural dancing of nations)

- Film festivals

- DJsets

- Contemporary music concerts (including pop, dance,
house, R&B, drum n bass, rock etc.)

- Extreme or highly dangerous sports

- Events where the sale of alcohol is present

For any queries or approvals on using the Government of
Abu Dhabi Identity at events please do not hesitate to
contact the Brand Support Team:
brandsupport@ecouncil.ae

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015
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3.1 Introduction

To communicate our vision, position and structure and
to ensure the brands continuity across all Abu Dhabi
government entities (ADGE), a range of brand assets have
been developed. These assets include typography, colour
palettes and graphical assets. ADGEs can utilise or be
inspired by these brand assets.

When coordinating artwork internally or with external
company or organisations, ADGEs are responsible for

Horizontal format

managing their own brands, and must sight and approve the
use of the Government of Abu Dhabi branding, in alignment
with the standards within these guidelines.

For additional brand related questions or requests for usage,
contact the Brand Support Team, within the Office of
Government Communications: brandsupport@ecouncil.ae

GOVERNMENT OF ABU DHABI

Vertical format

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015




GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 3 / BRAND ASSETS

3.2 Crest colour palette

The colour palette for the Government of Abu Dhabi Crest
is fixed and should be reproduced consistently across all
media. Individual Abu Dhabi government entities can create
their own colour palettes, but must work in harmony with the
Crest colour palette.

The colours within the palette below must be printed at 100%.
Only the greyscale version of the Crest Identity on page 18 is
the exception to this rule.

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 3 / BRAND ASSETS

3.3 Primary colour palette

The primary ADG colour palette matches or complements
the Crest colour palette. These colours can be used as solids,
gradients or highlight colours for text, patterns and detailing.

Tints of the primary colour palette ranging from 10% to 90% may
be used on a variety of applications.

The only colours exception to this rule is the Unity Red colour
palette shown below. These colours must always be used as a
solid and never as a tint.

These colours can be combined with the secondary colour
palette shown on page 51.

Level 1: Reporting to the Ruler

eferred choice is
oil blocking. Where not
possible substitute with
PANTONE® 871
metallic ink.

Level 2: Reporting to the Crown Prince

METALLIC
PANTONE® 871 C
PANTONE® 871 U
C20 M25 Y60 K25
R163 G145 B97
#a39161

METALLIC
PANTONE® 877 C
PANTONE® 877 U
CO MO YO K45
R147 G149 B152
#9d9fa2

PANTONE® 185 C
PANTONE® 032 U
CO M94 Y78 KO
R239 G63 B67
#ee3e43

PANTONE® 185 C
PANTONE® 032 U
CO M94 Y78 KO
R239 G63 B67
#ee3e43

Level 3: Core brand for the Government of Abu Dhabi and all other government entities

The colours shown within these guidelines are not intended to match

PANTONE® 185 C
PANTONE® 032 U
C0 M94 Y78 KO
R239 G63 B67

#ee3e43

PANTONE® Pro Black C
PANTONE® Pro Black U
C30 M30 Y30 K100

RO GO BO

#000000

PANTONE® Pro Black C
PANTONE® Pro Black U
C30 M30 Y30 K100

RO GO BO

#000000

PANTONE® Pro Black C
PANTONE® Pro Black U
C30 M30 Y30 K100

RO GO BO

#000000

City Grey

The grey palette can be printed as a solid
colour, gradients or tint.

Unity Red

The red palette can only be printed
as a solid colour.

PANTONE® 425 C
PANTONE® Black 7 U
C0O MO YO K85

R77 G77 B77

#4d4d4d

PANTONE® 185 C
PANTONE® 032 U
CO M94 Y78 KO
R239 G63 B67
#ee3e43

The colours shown within these guidelines are not intended to match

PANTONE®
Cool Grey 7 C
PANTONE®
Cool Grey 7 U
C0 MO YO K50
R173 G175 B178
#adafb1

PANTONE® 187 C
PANTONE® 193 U
C8 M100 Y79 K28
R196 G18 B8
#00416a

WHITE

PANTONE® 1815 C
PANTONE® 193 U
C12 M99 Y82 K57
R138 G30 B4
#891e04

the PANTONE® colour standards, they are for indication purposes only.
PANTONE is a registered trademark of PANTONE®), Inc.

48 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015
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3.4  Secondary colour palette

The Abu Dhabi Masterbrand colour palette inspires the
secondary colour palette. The palettes subtle tones are
influenced by the five key attributes that represent the unique
landscape and heritage of the emirate of Abu Dhabi - sky, oasis,
sea, desert and city.

Abu Dhabi government entities (ADGEs) are invited to use the
secondary colour palette. Alternatively, ADGEs can create their
own colour palette, on the condition that it complements the
Crest colour palette shown on page 48.

3.4 Secondary colour palette

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 3 / BRAND ASSETS

Sky PANTONE® 302 C PANTONE® 3015 C PANTONE® 290 C
. e i PANTONE® 301 U PANTONE® 307 U PANTONE® 290 U
Clear blue skies, shining city lights and twilight moons. C100 M35 YO K60 100 M32 Y2 K25 CRANIE O

RO G65B106

RO G107 B162

R191 G232 B247

R PANTONE® 1545 C PANTONE® 5747 C PANTONE® 5777 C PANTONE® 578 C
_ PANTONE® 161 U PANTONE® 5747 U PANTONE® 5777 U PANTONE® 579 U
A tranquil haven of cool, shaded walkways, lush gardens, C16 M67 Y100 K72 €32 MO Y100 K79 C10 MO Y49 K28 C17 MO Y34 K3

palms and waterways.

R86 G40 BO

R58 G75 B0

R176 G181 B121

R206 G224 B179

Sea PANTONE® 302 C PANTONE® 318 C PANTONE® 622 C PANTONE® 7501 C
. . . PANTONE® 301 U PANTONE® 317 U PANTONE® 621 U PANTONE® 7500 U
Relaxing sparkling azure waters of the Arabian Gulf. €100 M35 YO K60 C43 MO Y13 KO ©33 M6 Y27 Ki C6 M10 Y26 K2
RO G65 B106 R139 G211 B221 R171 G207 B191 R232 G217 B187
Desert PANTONE® 7407 C PANTONE® 7509 C PANTONE® 719 C PANTONE® 7506 C
) ) ) PANTONE® 7407 U PANTONE® 7508 U PANTONE® 719 U PANTONE® 7506 U
Rolling sand dunes and glistening coastal sands together C6M37 Y79 K13 C4 M29 Y53 K4 COM23 Y37 KO COMI0Y22 KO

with breath-taking sunrises and sunsets.

city

Gleaming modern skyscrapers rising high into the sky
from the desert sands of the Arabia Gulf.

R202 G155 B74

PANTONE® 431 C
PANTONE® 432 U
C45 M25 Y16 K59
R94 G106 B113

R230 G178 B125

PANTONE® 5285 C
PANTONE® 5285 U
C65 M55 Y35 K10
R102 G106 B125

R253 G203 B161

PANTONE® 5425 C
PANTONE® 5425 U
C45 M16 Y9 K26
R125 G154 B170

R255 G230 B199

PANTONE® 7527 C
PANTONE® 7527 U
CO M5 Y20 K10
R236 G225 B200

The colours shown within these guidelines are not intended to match
the PANTONE® colour standards, they are for indication purposes only.
PANTONE is a registered trademark of PANTONE®), Inc.

The colours shown within these guidelines are not intended to match
the PANTONE® colour standards, they are for indication purposes only.
PANTONE is a registered trademark of PANTONE®, Inc.
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3.5 Patterns 3.5 Patterns

Graphic patterns have been created to add elegance and  Ifyouwould like to use one of the patterns shown, please submit The line weight of each pattern has been set to 0.5pt. For some  Borders can be created to add subtle detail to a design. Do not
emphasis to Abu Dhabi government entities (ADGE) a request to the Brand Support Team, within the Office of applications this may need to be adjusted, therefore we  use the border and full pattern together as this can make the
communications. A culmination of traditional architectural and ~ Government Communications: brandsupport@ecouncil.ae recommended a tolerance of 0.25pt either way. design overly complicated.

Islamic geometry from the emirate of Abu Dhabi forms the basic
elements of the patterns.

Pattern examples Border examples
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An element of Arabic art found decorating the walls and staircase
in Al Jahili fort. It is applied in a repeating geometric form to
create an infinite pattern.
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Decorative screens carved from stone surround the hallways
within the Al Jahili fort. A combination of geometric circles and
semi-circles provide privacy and allow air to circulate.

00D

&m
05
OS¢
000

I
i
g
(1

_
=
=
=
=
=
=
=
o=

Areh Y A% 9
Curved lines create arches developed from natural forms and e\ eNreNVe Voo Vo Voo
vt - : YUY ITYIY I
traditional architecture create a modern geometric pattern. |"||"||"||"""||"||"|
U]

5
5
5
XS
5
5
S

XX
X
XS
X
XX
XS
S

S

2

<

— —

——
| 7
<
— —
=—_
[ 7
=-_
| 7
RN
— 2
>
— 2
L

Linear
Symmetrical pattern inspired from the squares and diamond N Y "/ U
shapes used in modern architecture. 7 / / /

AN AN
Frame 5050\\@/0505 A A AN A A A A A A\ A\
A collection of traditional doors, frames and portals shapes @ @ @ @ @ %QAQAQAQK\QAQAQAQAQAQN
creating a mosaic of geometric shapes. QQQOQQQQQ D D D D D D D D D D D D D D D D D D D D D D
A A A\ A\ )\ W\
@0@0@0@0@ S S ST S S S
(VAR VAR VAR VAR

52 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015 53



GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 3 / BRAND ASSETS

3.5 Patterns

Combined with the primary or secondary colour palette a  Borders can be created to add subtle detail to a design. Do not
variety of designs can be achieved. Refer to pages 49 to 51. use the border and full pattern together as this can make the

The line weight of each pattern has been set to 0.5pt. For some design overly complicated.

applications this may need to be adjusted, therefore we If you would like to use one of the patterns shown, please

recommended a tolerance of 0.25pt either way. submit a request to the Brand Support Team, within the
Office of Government Communications:
brandsupport@ecouncil.ae

Primary colour palette examples
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3.5 Patterns

Secondary colour palette examples
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4.1

Stationery criteria checklist

The Government of Abu Dhabi Identity is an important element
within the governments brand architecture. When used properly
it ensures consistency and integrity is maintained throughout all
Abu Dhabi government entities (ADGE) communications.

The following checklist is to assist ADGEs when creating and
producing their own stationery.

1. The Government of Abu Dhabi Identity

- Ensure the correct coloured Crest is being used for each
specific ADGE. Refer to Section 2, page 18.
Ensure that the correct Crest colour breakdowns and
production techniques are being used.
Ensure that the correct Crest size is being used.

2. Bilingual criteria

It is not required to have all stationery text duplicated and
translated into both Arabic and English. Only the following
essential elements much be duplicated and translated
in Arabic:

- Individual names
- Individual job titles
- Entity departments

3. English text
All English text should be written and spelt using British English
(e.g. colour, specialised).

4. Numbers
All' numbers should be written as
(e.g. 12 3instead of P I I).

Roman numbers

5. Official individual titles

When official titles such as ‘His/Her Excellency’ or His/Her
Highness’ are used, the should be abbreviated and capitalised
with no periods required, (e.g. HE, HH).

6. Credentials

For abbreviations that are all capitalised (e.g. MLA, MD,
MA) and for those that end in a capital (PhD), no periods
are required. Abbreviations that only have an initial capital
letter, requires periods, as to avoid confusion with words
(e.g. B.Com.).

7. Address

- The correct address order is: location address; PO Box;
city and country. When written no commas are required
between the PO Box and the city (e.g. Office building
name, office/suite number, PO Box 1234 Abu Dhabi,
UAE).
A building or suite number must be given in a number
format, followed by the name (if applicable), separated by
no commas (e.g. 123 Al Mamoura Building).
If a floor is indicated then the floor numbers should be
followed by superscript of ‘st, nd’, or, th’ (e.g. 23rd floor).
The word ‘“floor’ should not be capitalised.
No periods are required in between PO Box abbreviations
(e.g. PO Box 1234).

8. Contact information
In English text the following abbreviations can be made:
T-Telephone, D-Direct telephone, M-Mobile.

9. Order of information

The following order of information must be followed
throughout all stationery pieces (delete those that so
not apply):

Entity identity/name - Bilingual
Entity name - Arabic
Entity name - English
Individual name - Arabic
Individual job title - Arabic
Entity department - Arabic
Individual name - English
Individual job title - English
Entity department - English
Company telephone number - English
- Individual direct telephone number - English
- Individual mobile telephone number - English
- Entity fax number - English
- Individual email address - English
- Registered entity address/PO Box - English
- Entity website - English

10. Standard sizes
Avoid using custom or bespoke paper sizes. Choose International
Standard: ISO 216 - A Series paper sizes.

11. Security

Ensure the ultimate level of security and confidentiality. Use
security envelops, that feature a special security peel ‘n’ seal
strip, letting the receiver know that the envelope has been
opened and confidentiality lost. A coloured tint or pattern printed
on the inside of the envelope, prevents light from penetrating,
so no content can be read from within the envelope. It is also
best practice to shred all used or disregarded stationery.

12. Environmental consciences

- Be environmentally conscious. Use the papers specified
within this section, or alternatively choose wood-free
recyclable paper.
Only print and distribute stationery if it is absolutely
necessary.

- Always recycle used or discarded printed stationery.

For further assistance contact the Brand Support Team, within
the Office of Government Communications:
brandsupport@ecouncil.ae
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4.2 |Letterhead

Specifications

Size
A4 210mm x 297mm

Paper

Coated/uncoated, white

100% wood-free pulp, 120gsm.
Suitable for digital printers.

Crest
Size 28mm high

Print
PANTONE® Process Black C
PANTONE® 185 C

Grid

Margins

Top 15mm
Bottom ~ 10mm
Left 20mm
Right 20mm

Text
Registered office address
Arabi

GE SS Ultra Light 9/12pt

English
Corporate S Light 9/12pt

Phone and fax numbers
Corporate S Light 9/12pt

Website address
Corporate S Bold 9/12pt

ooy g S
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GOVERNMENT OF ABU DHABI
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YRR PRI
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PO Box 1234 Abu Dhabi, United Arab Emirates sanioll duypsll ljloll A\vjubgj 1234 o
T +971(0)2 123 4567 F +971 (0)2 123 4567
www.entity.ae

The Government of Abu Dhabi

Identity is used as a position guide
to illustrate how to apply the ADGE

Crest Identity.
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4.3 Continuation sheet

A4 210mm x 297mm

Coated/uncoated, white
100% wood-free pulp, 120gsm.
Suitable for digital printers.

Size 28mm high

PANTONE® Process Black C
PANTONE® 185 C

Margins

Top 15mm
Bottom  10mm
Left 20mm
Right 20mm

&

gy daag <
GOVERNVIENT 0F ABU DFABH

The Government of Abu Dhabi

Identity is used as a position guide
to illustrate how to apply the ADGE

Crest Identity.
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4.4  Compliment slip and card

Specifications
Size
210mm x 99mm
Paper
. Single sided
Coated/uncoated, white
100% wood-free pulp, 120gsm.
Suitable for digital printers.
Crest
Size 28mm high
Print
PANTONE® Process Black C &,_hq_,| i_aq %
PANTONE® 185 C GOVERNMENT OF ABU DHABI
Grid
Margins
Top 15mm PO Box 1234 Abu Dhabi, United Arab Emirates 610l ayy=ll Ghloll\subagsl 1234 Lo
T+971 (0)2 123 4567 F +971 (0)2 123 4567
Bottom 10mm www.entity.ae
Left 20mm
Right 20mm
Text
Registered office address
Arabi
GE SS Ultra Light 9/12pt Double sided (card)
English

Corporate S Light 9/12pt

Phone and fax numbers
Corporate S Light 9/12pt

. GOVERNMENT OF ABU DHABI
Website address

Corporate S Bold 9/12pt

PO Box 1234 Abu Dhabi, United Arab Emirates 6]l duysll ciljLoll .\;angj 1234 Lo
T+971(0)2 123 4567 F +971 (0)2 123 4567
www.entity.ae

GOVERNMENT OF ABU DHABI

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

www.entity.ae
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4.5 Business card

Size

90mm x 55mm

Paper

Coated/uncoated, white

100% wood-free pulp, 350gsm.
Suitable for digital printers.

Print
PANTONE® Process Black C
PANTONE® 185 C

Crest

Size 15mm high (front)
23mm high (back)

Grid

Margins

All sides: 4mm

g

Individuals name

>

rabi
GE SS Medium 9.5/10pt

English
Corporate S Demi 9.5/10pt

ob title
rabic
GE SS Ultra Light 9.5/10pt

>

English
Corporate S Light 9.5/10pt

Email address
Corporate S Light
and Bold 7.5/10pt

Phone and fax numbers

Corporate S Light
and Bold 7.5/10pt

Registered office address
Arabic

GE SS Ultra Light 7.5/10pt
English

Corporate S Light 7.5/10pt

Website address
Corporate S Bold 9/10pt

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

GOVERNMENT OF ABU DHABI

gohgll Gouoll
Individuals Name
Job Title

E individualsname@entity.ae

T+971(0)2 123 4567 M +971 (0)50 123 4567 F +971 (0)2 123 4567
danioll dyy=ll Glhloll  sulag)l 1234 Ln

PO Box 1234 Abu Dhabi, United Arab Emirates

U l‘m} giéi aq §n
GOVERNMENT OF ABU DHABI

www.entity.ae
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4.6 Envelopes

Specifications

Size
DL, C5,C3 and C4

Paper

Option 1

DuPont™ Tyvek® or PaperTyger®
Security envelopes

Option 2.

Coated/uncoated, white

100% wood-free pulp, 120-250gsm.
Self sealing strip.

Suitable for digital printers.

Print

Outer (for options 1 and 2)
PANTONE® Process Black C
PANTONE® 185 C

Inner (option 2 only)
30% PANTONE® Process Black C

Grid

Margins

Top 10-20mm
Bottom  15mm
Left 20mm
Right 20mm

Crest

Size: Various different heights.
Please refer to the chart in Section 2,
page 28.

Text
Registered office address
Arabi

GE SS Ultra Light 9/12pt

English
Corporate S Light 9/12pt

Phone and fax numbers
Corporate S Light and Bold 9/12pt

Website address
Corporate S Bold 9/12pt

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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DL

Stg Jld_aq $a
‘GOVERNMENT OF ABU DHABI

PO Box 1234 Abu Dhabi,United Arab Emirates oxaiol el ol paissd 1234 s
T+971(0)2 123 4567 F +971 (0)2 123 4567
wwwentity.ae

C5 Landscape

GOVERNMENT OF ABU DHABI

PO Box 1234 Abu Dhabi,United Arab Emirates ouaioli &yl pulosd 1234 s
T+971(0)2 123 4567 F +971 (0)2 123 4567
wwwentity.ae

C5 Portrait

GOVERNMENT OF ABU DHABI

PO Box 1234 Abu Dhabi, United Arab Emirates auatallauysll ol guuog 1234 Lo
4971 (012 123 4567 F +971 (02 123 4567
wwwentity.ae
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4.6 Envelopes

C3
GOVERNMENT OF ABU DHABI
PO Box 1234 Abu Dhabi, United Arab Emirates saaiollary=ll chloll.gubsed 1234 us
T+971(0)2 123 4567 F +971 (0)2 123 4567
PO
C4

GOVERNMENT OF ABU DHABI

PO Box 1234 Abu Dhabi, United Arab Emirates saaioll syl Glloll apualag 1234 Lo
T 4971 (0)2 1234567 F +971 (0)2 123 4567
www.entity.ae
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4.7  Facsimile

Specifications

Size
A4 210mm x 297mm

Paper

Coated/uncoated, white

100% wood-free pulp, 80-100gsm.
Suitable for digital printers.

Crest
Size 28mm high

Print
100% Black

Grid

Margins

Top 15mm
Bottom  10mm
Left 20mm
Right 20mm

Registered office address
Arabi
GE SS Ultra Light 9/12pt

English
Corporate S Light 9/12pt

Phone and fax numbers
Corporate S Light 9/12pt

Website address
Corporate S Bold 9/12pt

8

GOVERNVIENT 0 ABU OHABI

Facsimile

GOVERNMENT OF ABU DHABI
L] i) [&M] )
[t ] g M) [t ] ) g A
[o] b (3] A
[ Sloinall sus | HOBHW [ Oyl ] 101 )

3,11 Ol g
16pt s aie ool gy lowy 13pt bl oo .3 00 415,47 54 ~ Traditional Arabic Regular s pasesl) Lt
G AL e DI Ty e 4 il ey (o ) DY) el e LT ¢ 8 61 T e 2 N1l

)y 1 )

REC
Traditional s ie ) cpslall 5 by 307 3y~ Traditional Arabic Bold Lsy e 1 cpslall 467 Con
censbl o G ) e T O Gy o ) el 50y 507 2 ~ Arabic Bold

5T L5 il Alas T ey 3ty Bls Lol ¢ty o 6 2 V1535 T oy ooy O oy ¢ My Bl o 13l (g o2 Y
e el i3y S8, Bl A Sl pusad il

PO Box 1234 Abu Dhabi, United Arab Emirates 6aaioll duy=ll cljloll .\_?\+E}g4i 1234 Lo
T +971 (0)2 123 4567 F +971 (0)2 123 4567
www.entity.ae

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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4.8 Memorandum

Size
A4 210mm x 297mm

Paper

Coated/uncoated, white

100% wood-free pulp, 80-100gsm.
Suitable for digital printers.

Crest
Size 28mm high

Print
PANTONE® Process Black C
PANTONE® 185 C

Grid

Margins

Top 15mm
Bottom  10mm
Left 20mm
Right 20mm

Text
Registered office address
Arabi

GE SS Ultra Light 9/12pt

English
Corporate S Light 9/12pt

Phone and fax numbers
Corporate S Light 9/12pt

Website address
Corporate S Bold 9/12pt

&

oy daog S
GOVERNMENT 0F ABU DWABI

Memorandum

GOVERNMENT OF ABU DHABI

6)430

[ &) Edl
RN gel
[ o

[ A 3] P
[olys] eI

3,11 Ol g

16pt s e a1 g Blowy 13pt b oom .5 50 43T 34 ~ Traditional Arabic Regular s pasedl lad
Bl ) o J ety o 5.6 deieall ey (oo 41 el S50 el o BLAT ¢ 8 g gl L 1 2 gl
) g S el e

oW
Traditional L ie &\ sl G Ly 347 2 ~ Traditional Arabic Bold s i )l o bl 20T Ca
c gl o S et e T Of o o ) ) L5 ks 507 2 ~ Arabic Bold

5T L5 A Gl ilas T ey 3y Bls Lol oty e 6 2 V1555 T oy e O oy ¢l Bl e o) 2l 22 Y
e el sy S8 6 Bl o A Sl pisa s

W a5 O3] ol 5 5Lk 18 31 oy 0550y €3 00y 301 bsks < Traditional Arabic Bold L ¥ 207 o
4mnwg&mﬁ;@u%w\&wu)ﬂf

cpl ) 36 J sk | glassy
Al !

PO Box 1234 Abu Dhabi, United Arab Emirates 6aaioll duysll Giljloll .@nag_,i 1234 o
T +971(0)2 123 4567 F +971 (0)2 123 4567
www.entity.ae

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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49  Press release
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410 Media folder

Specifications Specifications
Size Size
A4 210mm x 297mm A4+ 220 x 305mm
Paper Paper
Coated/uncoated, white Coated/uncoated, white
100% wood-free pulp, 120gsm. 100% wood-free pulp,
Suitable for digital printers. 350-400gsm.
Crest Crest
Size 28mm high Size 28mm high
Grid Print
Margins o g il d ag— S PANTONE® Process Black C
Top 15mm GOVERNMENT OF ABU DHABI PANTONE® 185 C
Bottom  10mm T
ext
Left 20mm . B 3 g Jd_ag S
nght 20mm 6\.03.0 OL_K_-_I RegISterEd Oﬁlce address GOVERNVIENT OF ABU DHABI
o o Arabi
[ @)\Jl] LA
Text 1Y ) GE SS Ultra Light 9/12pt
Registered office address .
K English
Arabl ol Corporate S Light 9/12pt
GE SS Ultra Light 9/12pt 16pt b jlude a1 oy Blow s 13pt Lkl poum .3 000 413,47 34 ~ Traditional Arabic Regular s pascd) Lk orporate o Lig p
e ) r JaW et Ty o 5.6 deieall ey (oo 40 el 51 el oy BT s 8 8 g Ll e 21 gl Phone and fax numbers
English il ey W ) -
) e e Corporate S Light 9/12pt
Corporate S Light 9/12pt
J)L‘J\ i PO Box 1234 Abu Dhabi, United Arab Emirates axaiad syl Sl oo 1236
Phone and fax numbers Traditional L is 4\ k) 5 Ly 3,7 Oy~ Traditional Arabic Bold s i )1 o) 40T C Websile address T
Corporate S Light 9/12pt opshall o G ol e U Of g ot )1 ) 3 8053, ~ Arabic Bold Corporate § Bold 9/12pt
Website address 5T L5 A Gl Alas T ey 8ty 8ls Lol oty o 6 2 V1555 T oy oo O oy ¢ 1y Bl o 13l (6 o2 Y
Corporate S Bold 9/12pt S Bl bl sy (S8 58 Bl o8 Al ldle pusanl (il =7

-4l -

el sy TN w5 O3]l 5 58l w8 ) 0505 ¢80y 5 0l b iox < Tahoma Bold b o) 307 (e
LS i e Bl e oy L)

& g

gtag_ia_og S o o, Pl

Press Release

e e -
.
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Tettioe o R i -

onthe 6eh ine. PRV OF AL HAR - oaE

ot
= v

e .

[

PO Box 1234 Abu Dhabi, United Arab Emirates 6sai.oll duy=ll Sloll gubsgl 1234 Ln
T +971(0)2 123 4567 F +971 (0)2 123 4567
www.entity.ae
——.
The Government of Abu Dhabi The Government of Abu Dhabi

Identity is used as a position guide Identity is used as a position guide
to illustrate how to apply the ADGE to illustrate how to apply the ADGE
Crest Identity. Crest Identity.
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411 CD label and sleeve

Specifications

Size
220 x 220mm
Paper

Coated/uncoated, white
100% wood-free pulp,

350-400gsm.

Crest

Size 24mm high
Print

PANTONE® Process Black C
PANTONE® 185 C

Grid

Margins

Top 10mm
Bottom  10mm
Left 10mm
Right 10mm

Text
Registered office address
Arabi

GE SS Ultra Light 9/12pt

English
Corporate S Light 9/12pt

Phone and fax numbers
Corporate S Light 9/12pt

Website address
Corporate S Bold 9/12pt

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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Einfo@entity.ae

T+971 (0)2 123 4567 F +971 (0)2 123 4567

sanioll dugyll Sloll sulsgd 1234 Up
PO Box 1234 Abu Dhabi, United Arab Emirates

www.entity.ae

N
g Jfd ag S
GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

sbag ld_ag S

GOVERNMENT OF ABU DHABI

www.entity.ae

A1
" o
%, A
P ol g0 1238 e ¥
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412 Cheque book

Most banks offer the option

to personalise cheque books - 4,z
with company identities. CHEQUE
Ensure that the identity PRIVATE BANKING - ABU DHABI Date—éu\m
submitted is not below oo AT

L. . ay against this cheque to 13 o sas ) gl
the minimum size (refer the bearer BCIH]
to Section 2, page 27) “= -
with adequate clear space |
(refer to Section 2, page 26). B e
fﬁ_r t GOVERNMENT OF ABU DHABI

Minimum size 15mm high
A/C No. 123-100-10012345-011 ilusal) {.iJ

Please do not sign below this fine 1aall 13 <uas o 5l p2e 2

=i23356:1233536718:100123301i=

413 Government ink stamps

Size

35mm diameter
Crest

Size 20mm high

15mm high

For special identity version,
see Section 2, page 36.

.

&

\
1
24

o

t

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

Isra Regular
Size: 12.5pt
Tracking: Opt

20mm

Univers 57 Condensed
Size: 7.5pt
Tracking: 50pt

Isra Regular
Size: 12.5pt
Tracking: Opt
/é—d—;NQ%
20mm ﬁ} q"ﬁ

[‘5
Univers 57 Condensed
Size: 7.5pt

Tracking: 50pt
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5.1  Brochure cover

Master grid

The examples on these
pages are our recommended
position guides for the Crest.
The preferred positioning of
the Crest for all brochures
falls within the top 5/8th

of the page.

Horizontal format

Size
A4 210 x 297mm

Crest
Horizontal format 28mm high
Vertical format 24mm high

Print
PANTONE® Process Black C
PANTONE® 185 C

Vertical format

1/8th

2/8th

74

g id_ag Sa

(GOVERNMENT OF ABU DHABI

1/8th
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Paper

Coated/uncoated, white
100% wood-free pulp,
300-400gsm.

Grid
Margins (binding dependent)
Top 15mm

Bottom  15mm
Inside 15mm
Outside  15mm

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 5 / GOVERNMENT COMMUNCATIONS

5.1

Brochure cover

Alternative layout examples

g id_aq S
GOVERNMENT OF ABU DHABI

9

lotg Jia_ag $a

OVERNMENT OF ABU DHABI

0

&g i ag S
(GOVERNMENT OF ABU DHAB|

o g i _ag $a (I

'GOVERNMENT OF ABU DHABI

o lg id_aq Sa

GOVERNMENT OF ABU DHABI

¥

X

Shhg jd ag S
(GOVERNMENT OF ABU DHABI
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5.1  Brochure cover

Arabic template

The examples on these pages
show how the basic elements
are applied across different
publications. Each cover, page
or spread brings together
combinations of type, colour,
tone of voice and imagery.
The overall impression is one
of recognisable consistency
for the brand.

2/8th

1/8th

76

Size

A4 210 x 297mm

Paper
Coated/uncoated, white
100% wood-free pulp,

300-400gsm.
Crest
Size 28mm high

Print

PANTONE® Process Black C
PANTONE® 185 C

and 4 Colour off-set or digital

Grid
Margins (binding dependent)
Top 15mm

Bottom  15mm
Inside 15mm
Outside  15mm

Text
Headline
GE SS Bold 44/48pt

Subhead
GE SS Light 24/24pt

Body copy
GE SS Light 15/18pt

Website address
Corporate S Bold 11pt

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 5 / GOVERNMENT COMMUNCATIONS

5.1 Brochure cover

Design layout examples
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2013 19741 2 | lim eyl Glgisll lj\‘*b 9 i }J Q s
Gudag ol o dwbudl Jga
2013 sollell 2013 ayalnidll

Loicllall gollell lim e sl Glgiell

2013 ug18] gulll Lol

o Jlaall
[PV PR

GWERNMEN‘F:FT:UDNAB\

ylg_od=aly o

2013 sulag
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The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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5.1  Brochure cover

English template

The examples on these pages
show how the basic elements
are applied across different
publications. Each cover, page
or spread brings together
combinations of type, colour,
tone of voice and imagery.
The overall impression is one
of recognisable consistency
for the brand.

2/8th

1/8th

78

Size Print
A4 210 x 297mm

PANTONE® 185 C

PANTONE® Process Black C

and 4 Colour off-set or digital

15mm

Bottom  15mm

Paper

Coated/uncoated, white

100% wood-free pulp, Grid
300-400gsm.

Crest Top
Size 28mm high

Inside

15mm

Outside  15mm

Margins (binding dependent)

Text
Headline
Corporate S Bold 44/48pt

Subhead
Corporate S Regular 24/24pt

Body copy
Corporate S Light 13/18pt

Website address
Corporate S Bold 11pt

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 5 / GOVERNMENT COMMUNCATIONS

5.1 Brochure cover

Design layout examples

2ND EDITION, OCTOBER 2013

PRODUCED BY THE GOVERNMENT

OF ABU DHABI

=
QAL l1a il-a ad__%a

d b
T OF ABU DHABI

@) :C
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<
m
=)
=
=
m
=

&

jd_a
GOVERNMENT OF ABU DHABI

SUBHEAD TITLE HERE | 2 OCTOBER 2013

Abu Dhabi Media
Report 2013

Lorem ipsum dolor sit ament adipiscing elit donec massa

f)il"\ i—if‘\’)t‘i llaVal
vidiil 11 Uliric
........ .T..+.i. ......l.r\. F.n.................. cesesenenn R I P P R R R LR
L Itie Here
)12
V)
-------- Subhead title-here-lorem-ipsum -dolor-—
sit amet adipiscing elit. Ut vehicul
dolor quis lectus. Integer ut ipsum.
Nunc dolor nunc, vehicula eget facilisis
.a_consectetuer in tellus curabitur
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HOW DO WE CHANGE THE WORLD?

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

2ND EDITION. OCTOBER 2013
PRODUCED BY THE GOVERNMENT
OF ABU DHABI

jd_a
GOVERNMENT OF ABU DHABI

Abu Dhabi
Economic Policy
Report 2013

2ND EDITION. OCTOBER 2013
PRODUCED BY THE GOVERNMENT
OF ABU DHABI

Jddac
GOVERNMENT OF ABU DHABI

Abu Dhabi Resources
Review 2013

oo b fd_aq S

‘GOVERNMENT OF ABU DHABI

Fresh Thinking...
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5.1  Brochure cover

Template

The examples on these pages
show how the basic elements
are applied across different
publications. Each cover, page
or spread brings together
combinations of type, colour,
tone of voice and imagery.
The overall impression is one
of recognisable consistency
for the brand.

Crest and Text: Blind Deboss

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

80

Size

A4 210 x 297mm

Stock

High quality textured paper,

PU leather or suede. Alternatively
choose wood-free recyclable
paper. 150-400gsm

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

Crest

Minimum size 28mm high

Print options
- Blind emboss
- Blind deboss
- Silk screen

- Foil

Grid
Margins (binding dependent)
Top 15mm

Bottom  15mm
Inside 15mm
Outside  15mm

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 5 / GOVERNMENT COMMUNCATIONS

5.1 Brochure cover

Design layout examples

Crest and text: Blind emboss

Crest: Silk screen
Text and pattern: Silk screen and blind deboss

Crest: Black matt foil, red and white silk screen
Text: Matt silver foil and debossed

ool

A_ngSa
[OVERHMENT O AL THARL

Crest: Printed CMYK onto paper
then mounted into debossed window

INSPIRATIONS
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5.2 Brochure spread 5.2 Brochure spread
Arabic template Size Grid Text Design layout examples
A4 210 x 297mm Margins (binding dependent) Headline

The examples on these pages

. To 15mm GE SS Bold 60/60pt
show how the basic elements  Paper 5 i 5 P
. . ) ottom mm
are applied across different Coated/uncoated, white Insid 15 Subhead Corporate brochure Corporate brochure
L nside mm )
publications. Each cover, page  100% wood-free pulp, Outside 15 GE SS Light 24/24pt
. utside mm S
or spread brings together 150-200gsm.
combinations of type, colour, Columns 8, Gutter 5mm Body copy l
tone of voice and ima’ er ’ - ’ GE SS Light 9.5/12pt “
. . . ) ) = £
. . g. y Size 28mm high Baseline grid : Lol ——
The overall impression is one Website address ohaata sxstivistot
. . . TOp 19.5mm Gl il 8 i grepdl gloiall b e
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. Bottom  282mm a3 Glalo igo o s
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Increment 12pt
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6.6%

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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5.2 Brochure spread

English template

The examples on these pages
show how the basic elements
are applied across different
publications. Each cover, page
or spread brings together
combinations of type, colour,
tone of voice and imagery.
The overall impression is one
of recognisable consistency
for the brand.

Size
A4 210 x 297mm

Paper
Coated/uncoated, white
100% wood-free pulp,
150-200gsm.

Crest
Size 28mm high

Print
4 Colour off-set or digital

Grid

Margins (binding dependent)
Top 15mm

Bottom  15mm

Inside 15mm

Outside  15mm

Columns 8, Gutter 5mm

Baseline grid

Top 19.5mm
Bottom  282mm
Increment 12pt

Text
Headline
Corporate S Bold 62/60pt

Subhead
Corporate S Regular 24/24pt

Body copy
Corporate S Light 9.5/12pt

Website address
Corporate S Bold 11/12pt

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 5 / GOVERNMENT COMMUNCATIONS

5.2 Brochure spread

Design layout examples

a <
GOVERNMENT OF ABU DHABI
° - e
| artli = ubhead title here. Lorem ipsum dolor
I 1i1ca . v PO I A
it amet adipiscing elit. Ut vehicul
P g oy Py olor/quis fectus. Integer ut'ipsu
:t c riere Nunc dolor nunc, vehicula eget facilisis
Py | consectetuerin teflus curabitu
|
ody copy here. Lorem ipsum dolor sit ament dy copy here llorem ipsum! mena jullam felis diam, lauris aliquam felis ut nequs
od) opy here. Lorem ij it amet, lor sit amet, tet ngue a, fringilla at, rhoncu 0 non lif ut api
adipiscing elit. Ut vehicula dolar qui: dipiscing elit| Ut vehicula dolor] ita lit. | hahitasse| rttitor vivetra. [Nam placera
lectus. Integer ut ipsum. Nung dolor nunq iehicula eget, uis lecty Integer ut ipsum. lat dictumst. Integer ndrerit _mdssal Nullam dui
facilisis a, in,/tellus. Curabitur venenati: unc dolor | nuhc, hicula) incidunt ed nor Aaecena: it lit. nea
dipiscin; lit. Donec massa. Curabitur In get, facilisis| a, dolor nec nibh didtum placerat. dipiscin; Arcy sit _am
agittis risus a¢ est. Doneg mollis congue risis. Mauri: in, tellus. Curahitur venenatis In__nisl i jaucibus el, velit. uisque t_arci. Cra:
onvallis, turpis id fringilla ullamcorper, quam nulla dipiscing el NeC Mmassa. ristique nonlim: nonummy leifend arcy pharetra mauris
nterdum tellus, rutrum pratium nisi risu: uis tellu: urabitur fermentlim_In ittis w, neque Ut nulla mi, feugi. mpor __pharetr Pray nf
orbi volutpat, lorem lis volutpat, nisi nunc isus ac onec mollis| it amet, gravidd at, hicul; it amet augue. d_pretium|
onvallis dui, semper hendrerit leo nisl ag turpi: ongue risus.|Maliri nvalli t, urna. Dongc lctus posueref ipsum_vitae ccymsan auctor]
s 1. il umeneper | o rasells_fongil. 3ol lonem st e e o
wam nulla lintdrdum tellus uis magna. Pragsent it incidunt risy rat sit am
utrum_pretium rlisi risus qui mperdiet tells orbi rhoncu elit. tibulym fringilla puru:
s Morhi] lutpat, lorem diam in risps. |Proin augus it pede. Mauris vplutpat lacini;
uis iaculis lutpat, nisi nunc| LS posuere | a, faucibu lacu: stibulul i dui,
onvallis dui, semper hendrerit] c, fringilla nymmy, turpis LUrSL t,_pulvingr vel, auctor
nisl ac turpi: A nt _pharetra_ Praesen lementum, t.
| nulla. jam. LiSquE
tiam gravidal nis| ac interdum ravida gravida tottor. Curabitus
libera. 1 et |aptent taciti] mperdiet, m; ey pretium|
insqu ad litord torquent per ictum, mauris odio mattis velit,
nubia nostra, r_incept faucibus ante lor.

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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Corporate brochure Corporate brochure

Protecting our
environment

Lorem ipsum dolor sit amet consectetuer
adipiscing elit ut vehicula dolor quis.
Nunc dolor nunc vehicula eget facilisis

a consectetuer in amet ipsum behiscing.
Su it esr

Lorem ipsum dolor sit amet consectetuer
adipiscing elit ut vehicula dolor quis.
Nunc dolor nunc vehicula eget facilisis

a consectetuer in amet ipsum behiscing.

Manuals and surveys Manuals and surveys

“Lorem ipsum dolor it amet,
consectetuer sed adipiscing
elit. Ut vehicula dolor quis
lectus. Nunc dolor nunc,

vehicula eget facilisis sedan,
consectetuer in tellus”.
Donee motis congue

>

Abu Dhabi’s Vision 2030

Our future...

lorem ipsum dolor sit amet, consectetuer adipiscing elit ut
vehicula dolor quis. Nunc dolor nunc, vehicula eget, facilsis
a consectetuer in tellus. Curabitur venenatis adipiscing elit
Donec massa. Curabitur fermentum. In sagittis risus ac est.

Team building

Reviews and reports Policies

2013
The year ahead

Lorem ipsum dolor sit amet consectetuer adipiscing elit ut
vehicula dolor quis. Nunc dolor nunc vehicula eget facilisis
a consectetuer in amet ipsum behiscing.

3. Section head

95.9%
©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015 85



GOVERNMENT OF ABU DHABI
BRAND GUIDELINES

SECTION 6
ADVERTISING AND PROMOTIONS




GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 6 / ADVERTISING AND PROMOTIONS

6.1 Full page press advert

Arabic template

The full page press advert
template is simple and clean
to allow for messages to be
communicated with clarity
while showcasing impactful
imagery.

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.

88

Size

Based on A4 210 x 297mm.
Exact size, to be determined
by publication or media
buying agency.

Format

Confirm digital file format directly
with the publication or media
buying agency.

Crest
Size 28mm high

Grid

Margins

Top 55mm
Bottom  7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media
buying agency.

Columns 6, Gutter 5mm
Rows 8, Gutter 5mm

Text
Headline
GE SS Bold 48/48pt

Subhead
GE SS Bold 17/18pt

Body copy
GE SS Regular 11/13pt

Website address
Corporate S Bold 18pt

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 6 / ADVERTISING AND PROMOTIONS

6.1 Full page press advert

Design layout examples
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6.1 Full page press advert

English template

The full page press advert
template is simple and clean
to allow for messages to be
communicated with clarity
while showcasing impactful
imagery.

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.

90

Size

Based on A4 210 x 297mm.
Exact size, to be determined
by publication or media
buying agency.

Format

Confirm digital file format directly
with the publication or media
buying agency.

Crest
Size 28mm high

Grid

Margins

Top 55mm
Bottom  7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media
buying agency.

Columns 6, Gutter 5mm
Rows 8, Gutter 5mm

Text
Headline
Corporate S Bold 44/48pt

Subhead
Corporate S Bold 18/18pt

Body copy
Corporate S Regular 11/12pt

Website address
Corporate S Bold 18pt

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 6 / ADVERTISING AND PROMOTIONS

6.1 Full page press advert

Design layout examples

GOVERNMENT OF ABU DHAB

Main he

line ti

ere

Subhead title here. Lo

rem ipsum dolor sit amet
consectetuer adipiscing elit. Ut ve hi&m;r&gﬂs
lectus. Integer ut ipsum nunc dolo i .

Body Copy Here. Lorem ipsum dolor sit al

a consectetuer in, tellus. Curabitur venen
fermentum. In sagittis frisus ac est donec

ehicula dolor quis|lectus. Integer ut ipsum.

et/consectetuer adipiscing elit. Ut

unc dolor nunc vehicula eget, facilisis
tis adipiscing elit. Donec massa curabitur
mollis congue risus.

www.entity.ae
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Working together for
the future of the emirate

Lorem ipsum dolor sit amet consectetuer adipiscing elit.
Ut vehicula dolor quis lectus. Integer ut ipsum nunc dolor
nunc vehicula eget facilisis a consectetuer in tellus.

Lorem ipsum dolor sit amet consectetuer adipiscing elit. Ut vehicula dolor quis lectus.

Integer ut ipsum. Nunc dolor nunc vehicula eget, facilisis a consectetuer in, tellus.
Curabitur venenatis adipiscing elit. Donec massa curabitur fermentum. In sagittis risus

ac est donec mollis congue risus.

www.entity.ae

2

7
o_bhg Ji_aq S
(GOVERNMENT OF ABU DHABI

The next
generation

Lorem ipsum dolor sit amet consecter
etuer adipiscing elit. Ut vehicula dolor
quis lectus. Integer ut ipsum etis nunc
dolor nunc vehicula eget facilisis amin
consectetuer in tellus.
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6.2 Half page press advert

Arabic template Size
Based on A5 210 x 150mm.

The half page press advert
page p Exact size, to be determined

template is simple and clean

by publication or media
to allow for messages to be /P

. . . buying agency.
communicated with clarity, ying sgency
while showcasing impactful Format

imagery. Confirm digital file format directly

with the publication or media
The Government of Abu Dhabi buying agency.
Identity is used as a position guide
to illustrate how to apply the ADGE  Crest

Crest Identity. Size 20mm high

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.
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Grid

Margins

Top 44mm
Bottom  7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media
buying agency.

Columns 6, Gutter 5mm
Rows 3, Gutter 5mm

Text
Headline
GE SS Bold 36/40pt

Subhead
GE SS Bold 12/13pt

Body copy
GE SS Regular 10/12pt

Website address
Corporate S Bold 18pt
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6.2 Half page press advert

English template

The half page press advert
template is simple and clean
to allow for messages to be
communicated with clarity,
while showcasing impactful
imagery.

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.

Size

Based on A5 210 x 150mm.
Exact size, to be determined
by publication or media buying
agency.

Format

Confirm digital file format directly
with the publication or media
buying agency.

Crest
Size 20mm high

rerm fpsum dolor Sit amet consectetuer adipiscing elit. Ut venicula dolor quis
lectus. Integer ut ipsum. Nunc dolor nunc vehicula eget, facilisis a consectetuer,
ellus. Curabitur venenatis adipiscing eft. Donec massa curabitur fermentum.

n sagitts risus ac est donec mollis congue risus.

www.entity.ae

obg i aq $3

OF ABU DHABI

Grid

Margins

Top 44mm
Bottom  7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media buying
agency.

Columns 6, Gutter 5mm
Rows 3, Gutter 5mm

Text
Headline
Corporate S Bold 32/34pt

Subhead
Corporate S Bold 12/12pt

Body copy
Corporate S Regular 11/12pt

Website address
Corporate S Bold 18pt

www.entity.ae

ain headline title here

Main headline title

k

1ere

Subhead Title Here. Lorem ipsum dolor sit amet|

Integer ut ipsum nunc dolor nunc vehicula eget

elit. Ut vehicula dolor quis
ac

lectus.
ilisis.

Job Opportunities

www.entity.ae

g fd_aq $a
GOVERNMENT OF ABU DHABI

Section Head

Public Transport Infrastructure Projects
(UAE National)

Abu Dhabi Goverment

Consectetuer: Adipiscing elit
Ut vehicula: Dolor quis lectus
Integer ut ipsum: Nunc dolor nunc

Vehicula eget Facilisis a consectetuer in tellus curabitur
venenatis adipiscing elit. Donec massa. Curabitur fermentum
In sagitts risus ac est

Donec mollis congue risus Mauris convallis, turpis id

fringilla ullamcorper, quam nulla interdum tellus, rutrum
pretium nisi risus quis tellus.

[
i 7 LY

Morbi volutpat Lorem quis iaculis volutpat, nisi nunc
convallis dui, semper hendrerit leo nisl ac turpis.

Etiam gravida interdum libero. Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per inceptos
hymenaeos. Nullam felis diam, congue a, fringilla at, thoncus
vitae, elit. In hac habitasse platea dictumst. Integer tincidunt
posuere erat. Sed non dolor nec nibh dictum placerat. In sl
velit, faucibus vel, tristique nonummy, nonummy eu, neque
Ut nulla mi, feugiat sit amet, gravida at, vehicula et, uma.

Closing Date: 3pm on Sunday, 24th November 2013

Phasellus fringilla justo quis magna. Praesent egestas
imperdiet tellus. Morbi rhoncus diam in risus. Proin augue
purus, posuere a, faucibus ac, fringilla nonummy.

ubhead Title Herg
Lorem ipsum dolor sit amet
ipiscing elit
vehicula dolor quis lectus

Consectetuer: Adipiscing elit
Ut vehicula: Dolof quis lectus

Morbi volutpat Lprefn quis faculis volutpat] nisi nunc
(convallis dui, semper hendrerit leo nisl a¢ tufpis:

Etiam gravida interdum libero. Class apftent taciti sociosqu
ad litora torquent per conubia nostra, pef inteptos

hymenaeos. Nullan felis diam, congue | frifigilla at, thoncus
vitae, elit. In hac habifasse platea dicturrist. |nteger tincidunt

nteger ut ipsum hine dofor nu

[posuere erat. Sed non dofor nec nibh didtuny pracerat. fnist

ehicula eget Fatilisjs a consectetuer if tellus curabitur
enenatis adipiscing elit. Donec massa. Qurapitur fermentum.
In sagittis risus ac gst.

Donec mollis congue risus Mauris corjvallis, turpis id
ringilla ullamcorpgr, quam nulla interduny tellus, rutrum
retium nisi risus quis tellus.

; st fop heque:
Ut nulla mi, feugiat sit|amet, gravida at, vehitula et, urna

Etiam gravida: litorg torquent per copulia per incepto

Phasellus fringilla jisto quis magna. Pfaesent egestas
imperdiet tellus. Mortji rhoncus diam in rfsus. Proin augue
purus, posuere a, faugibus ac, fringilla ngnumm

Tender

The following tender opportunity
is available on www.entity.ae
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Lorem ipsum dolor sit amet

Consectetuer adipiscing elit. Ut vehicula dolor quis lectus.
Integer ut ipsum. Nunc dolor nunc, vehicula eget, facilsis a,
consectetuer in, tellus. Curabitur venenatis adipiscing elit.
Donec massa. Curabitur fermentum. In sagittis risus ac est.

Donec mollis congue risus. Mauris convalis, turpis id fringilla
ullameorper, quam nulla interdum tellus, rutrum pretium nisi
risus quis tellus. Morbi volutpat, lorem quis iaculis volutpat,
nisi nunc convallis dui, semper hendrerit leo nis! ac turpis.
Etiam gravida interdum libero. Class aptent taciti sociosqu ad

litora torquent per conubia nostra, per inceptos hymenaeos.
Nullam felis diam, congue a, fringilla at, rhoncus vitae, elit. In

hac habitasse platea dictumst. Integer tincidunt posuere erat.

Sed non dolor nec nibh dictum placerat. In nisl velit, faucibus
vel, tristique nonummy, nonummy eu, neque. Ut nulla mi,
feugiat sit amet, gravida at, vehicula et, urna.

Closing Date: 3pm on Sunday, 24th November 2013

Phasellus fringilla justo quis magna. Praesent egestas
imperdiet tellus. Morbi rhoncus diam in risus. Proin augue
purus, posuere a, faucibus ac, fringilla nonummy, turpis.

Praesent pharetra. Praesent vel nulla. Sed diam. Quisque
gravida gravida tortor. Curabitur imperdiet, massa eu pretium
dictum, mauris odio mattis velit, ac faucibus ante dolor sit
amet arcu. Morbi volutpat, lorem quis iaculis volutpat, nisi
nunc convallis dui, semper hendrerit leo nis! ac turpis.

Mauris aliquam felis ut neque. Donec non elit ut sapien
porttitor viverra. Nam placerat hendrerit massa.

Nullam dui

Maecenas et velit

Aenean adipiscing arcu sit amet velit
Quisque eget orci

Cras eleifend arcu pharetra mauris tempor pharetra.
Praesent sit amet augue.
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6.3 Double page spread press advert

Arabic template

The double page press advert
template is simple and clean
to allow for messages to be
communicated with clarity,
while showcasing impactful
imagery.

Size

Based on A3 420 x 297mm.
Exact size, to be determined
by publication or media
buying agency.

Format

Confirm digital file format directly
with the publication or media
buying agency.

Crest

Size 28mm high

Grid

Margins

Top 55mm
Bottom  7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media
buying agency.

Columns 12, Gutter 5mm
Rows 8, Gutter 5mm

Text
Headline
GE SS Bold 56/56pt

Subhead
GE SS Bold 17/18pt

Body copy
GE SS Regular 11/13pt

Website address
Corporate S Bold 18pt

x5 99 aounli gl 9\

2

olipl vy dalilgi=ll L gl Glgisl]
il G daala el il 048)5 @aLal

vy

ulJglaaliolipdl JI el oliell «&5))

www.entity.ae
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&xlnTiuo 98 (A oaidg adlsaloicl aallg
laol Gblpal oghiligh rolagaillgsl
aocll lg lalo 18 Ungnllg jrlapmas
Blall @is i g algl JJg

2E2

&

faypn a8l &0 sdlal Gilad @i ol &l G L oawadl Awd
{1800 anytiso 08 fuliidos ol sginoll o gugal a8 adyigl
61l o) wladall Gl gl aolal Ljkslled oguylsl aual]
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The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.
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6.3 Double page spread press advert

Design layout examples

g—ld_ag_Sa
GOVERNMENT OF ABU DHABI

4 di_og 52
GOVERNENT OF AU DHABI

s
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www.entity.ae
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6.3 Double page spread press advert

English template

The double page press advert
template is simple and clean
to allow for messages to be
communicated with clarity,
while showcasing impactful
imagery.

Size

Based on A3 420 x 297mm.
Exact size, to be determined
by publication or media
buying agency.

Format

Confirm digital file format directly
with the publication or media
buying agency.

Crest

Size 28mm high

Grid

Margins

Top 55mm
Bottom  7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media
buying agency.

Columns 12, Gutter 5mm
Rows 8, Gutter 5mm

Text
Headline
Corporate S Bold 56/56pt

Subhead
Corporate S Bold 18/18pt

Body copy
Corporate S Regular 11/12pt

Website address
Corporate S Bold 18pt

Design layout examples

Main hegdli

e tit are

elit. Ut vehicula dolor quis lectus. |
i ilisis a consectetu

Subhead title here. Lorem ipsum dolor sit amet|consectetuer adipiscing

nteger ut ipsum nunc dolor nunc
erlin tellus

dy copy here. Loferr| ipsum dolor Sit amét consectetuer
adipiscing elit. Ut vehidula dolor quis lectus. Integer ut ipsum
Nunc dolor nunc vehicyla eget, facilisis a in, tellus.
Curabitur venenatig adipiscing elit. Donec massa curabitur
fermentum. In sagittis fisus ac est donec nollis congue risus.

[Donec mollis congde risus. Mauris convalll, trpis id fringilla
lulamcorper, quam hulla interdum tellus, rytrum pretium nisi risus
(quis tellus. Morbi volutpat, lorem quis iaculis volutpat, nisi nunc
lconvallis dui, semper hendrerit leo sl ac furpfs. Etiam gravida
interdum libero. Cldss aptent taciti sociosqu af litora torquent.

w.entity.a

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.
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6.3 Double page spread press advert

Working together for the future

of the emirate

Lorem ipsum dolor sit amet consectetuer adipiscing elit.
Ut vehicula dolor quis lectus. Integer ut ipsum nunc dolor
nunc vehicula eget facilisis a consectetuer in tellus.

www.entity.ae

www.entity.ae

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

gld_aq S
GOVERNMENT OF ABU DHABI

The next
generation

s

g—ld_ag_Sa
‘GOVERNMENT OF ABU DHABI
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6.4 Posters 6.4 Posters

Arabic template Size Grid Text Design layout examples
. Based on A4 210 x 297mm. Margins Headline
The poster template is
. The template can be scaled up Top 55mm GE SS Bold 44/48pt
simple and clean to allow for
. for larger formats. Bottom 7mm
messages to be communicated Lot S_— Subhead
with clarity while showcasing Format Right . GE SS Bold 18/18pt
. . | mm
impactful imagery. The poster  Confirm digital file format directly 6 ) o
. . ) o ) Bleed/trim: Confirm directly Body copy
will need to communicate with the publication or media With bublication of media GE SS Regular 11/13pt
faster with its target audience  buying agency. i B & P e e
buying agency.

therefore all text is grouped Website address

Crest S o e
together directly below the ) ) Columns 6, Gutter 5mm Corporate S Bold 18pt
. . Horizontal ~ 28mm high
|dentity with a larger area for i ) Rows 8, Gutter 5mm ,’
Vertical 24mm high

imagery.

7 L

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

ool gule @ladlag I
doala JI Juail

) 0 iLa] Gilhsh ) G 6151 1 L ol fass
il sgiaoll Jio gugal s i)l disshy

For all advertising the position of
the Identity can appear within the )
lower section of the grid. For public y_laq_ll d—dq—§3
spaces consider where the advert OVERNMENT OF ABU DHABI
will be placed to ensure the Crest
is not obscured.

wlaball @il gl aolul pUnsl @ poguylsl suall yhas
0B ugal ostall st Sl el Jollg o dtu gl
lg8 0l 8 8aloiel 1l (gl Il g &l i &l
elifiosonly 88La) culioll o] dcl abloc) Glals laisio
il €0 o 2sais cLitaigd Wglaaiu cldl

€0 1181 gl il ol sl @ gy qolssll gl
90 cudd clifaioll 59 byl Lo Asomise g 4 g
ol ol ln sy 155 Amal) sl At

o alathal il 18] g oyt i tuso

Gaganlal a4l ptos

U sl 48 4108 i A2 60 8] SN o €451 ) i ol - ——
: Gopul S e aasiiis 20 uslias o) gpiacl L = —
il s 251 e ol o ) ol il L

The assigned grid allows for S e :
flexibility should the amount of text vwentity.ae [aPnganty.ze = = ’ ventiye

or imagery increase or decrease.

] 64 o bl 98
o sl ol U

- T o) clsaall gi
=" oslatel sallg gl Jl i o gl as sl

Alternative template

by s S
SoverenT oF U ol

5910l o sugal Lu8aa Sglladyin)ad) do Golal §iless el ol Ehbllg) lin | dus
lho Al gpidl gy alolul olpaledroguyibi sl (4 01.a248150 @A ol gl
U elg sadadl o d) il i @ail gugal Jossioll Ay ol jual el follg o d il gl
i Baloiclanllg pngaill

o

R B www.entity.ae
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6.4 Posters

English template

The poster template is
simple and clean to allow for

messages to be communicated

with clarity while showcasing
impactful imagery. The poster
will need to communicate
faster with its target audience
therefore all text is grouped
together directly below the
Identity with a larger area for
imagery.

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.

Alternative template

Size

Based on A4 210 x 297mm.
The template can be scaled up
for larger formats.

Format

Confirm digital file format directly
with the publication or media
buying agency.

Crest
Horizontal ~ 28mm high
Vertical 24mm high

Grid

Margins

Top 55mm
Bottom 7mm
Left 7mm
Right 7mm

Bleed/trim: Confirm directly
with publication or media
buying agency.

Columns 6, Gutter 5mm
Rows 8, Gutter 5mm

Text
Headline
Corporate S Bold 44/48pt

Subhead
Corporate S Bold 12/12pt

Body copy
Corporate S Regular 11/12pt

Website address
Corporate S Bold 18pt

GOVERNMENT OF ABU DHAR

by s S
SoverenT oF U ol

ehicula dolor quis|lectus. Integer ut ipsul

fermentum. In sagittis risus ac est donec

Body copy here. Lorem ipsum dolor sit an

a consectetuer in, tellys. Curabitur venen.

et consectetuer adipiscing elit. Ut

n. Nunc dolor nunc vehicula eget, facilisis
tis adipiscing elit. Donec massa curabitur
mollis congue risus.

www.entity.ae
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6.4 Posters

Design layout examples

; ey
gbg Jfaag 3 "1@ A)
GOVERNMENT OF ABU DHABI (£} LA
Ly
f
GOVERNMENT OF ABU DHABI

, Working together for
the future of the emirate

“hidden opportunities

Protecting our water
for future generations

Lorem ipsum dolor sit amet consectetuer adipiscing
Ut vehicula dolor-

- = — - -
Fam o -

www.entity.ae e A . wwwentity.ae | www.entity.ae
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6.5 Billboards 6.5 Billboards

Arabic template Size Grid Text Design layout examples
. . Based on 2:1 ratio. The template Margins Headline
The billboard template is P
. can be scaled up for larger formats. Top 290mm GE SS Bold 400pt

simple and clean to allow for

. Bottom  35mm
messages to be communicated Format Lot 5mm Body copy
with clarity, while showcasing  Confirm digital file format directly Right 35 GE SS Regular 100pt
. . ) mm
impactful imagery. The with the installation company. 8 )
billboard will need to Columns 12, Gutter 18mm Websire address ' I =

. L Crest ' GE SS Bold 160pt ‘& )il oo
communicate faster with its ) ) Rows 5, Gutter 18mm P e
Size 145mm high

5l o5 ol 6] ). Limn oussall duni i el glg el
ol s iaoll o g2l pda gl sy i) fo @dlal
Ll el poguylal g4l pho

target audience from a great
distance, therefore all text is
minimal and grouped together.

www.entity.ae

) g0 gdlal G5l o3 ol &uta] GJ L I dan Lim eyl glgisell

03 Gogulal &bl Ghos ouill soinol o gugsl ad Aol dlypiny

ko &l @) wiladuall ainll 39 aola] gLpal
g by liag 52 sty Ji o S
GOVERNMENT OF ABU DHABI GOVERNMENT OF ABU DHABI

www.entity.ae

i IgJl Gujall 699

Lz eyl Glgicsll
www.entity.ae
4‘, - S o
|
The Government of Abu Dhabi Alternative template
Identity is used as a position guide
to illustrate how to apply the ADGE
| ity. R
Crest Identity. '@‘
For all advertising the position of ww.entity.ae gbn s,

the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest <
is not obscured. ! | |

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.
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6.5 Billboards

English template

The billboard template is
simple and clean to allow for

Size

Based on 2:1 ratio. The template

can be scaled up for larger formats.

messages to be communicated Format

with clarity, while showcasing
impactful imagery. The
billboard will need to
communicate faster with its
target audience from a great
distance, therefore all text is
minimal and grouped together.

Confirm digital file format directly
with the installation company.

Crest
Size 145mm high

Grid
Margins
Top
Bottom
Left
Right

Columns
Rows

290mm
35mm
35mm
35mm

12, Gutter 18mm
5, Gutter 18mm

Text
Headline
Corporate S Bold 400pt

Body copy
Corporate S Regular 100pt

Website address
Corporate S Bold 160pt

www.entity.ae

GOVERNMENT OF ABU DHABI

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

For all advertising the position of
the Identity can appear within the
lower section of the grid. For public
spaces consider where the advert
will be placed to ensure the Crest
is not obscured.

The assigned grid allows for
flexibility should the amount of text
or imagery increase or decrease.
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Alternative template

www.entity.ae

GOVERNMENT OF ABU DHABI
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6.5 Billboards

Design layout examples

Quicker service?

Lorem ipsum dolor sit amet consectetuer adipiscing elit. Ut vehicula
dolor quis lectus. Integer ut ipsum. Nunc dolor nunc vehicula eget,
facilisis a consectetuer i, tellus. Curabitur

www.entity.ae

—
See opportunities
in a new light

www.entity.ae

Lorem ipsum dolor sit amet consectetuer adipiscing elit. Ut vehicula
dolor quis lectus. Integer ut ipsum. Nunc dolor nunc vehicula eget,
facilisis a consectetuer in tellus.
. Sdog Jfd_og S gotog d_ag Sa
www.entity.ae GOVERNMENT OF ABU DHABI GOVERNMENT OF ABL DHABI
S lag @ ag Sa
. (GOVERNMENT OF ABU DHABI
www.entity.ae
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6.6 Hoardings and event panels

Arabic template

The hoarding template is
simple and clean to allow for
messages to be communicated
with clarity, while showcasing
impactful imagery. The
hoarding will need to
communicate faster with its
target audience from a great
distance, therefore all text is
minimal and grouped together.

Size Grid
Based on 2:1 ratio. The template Margins
can be scaled for larger formats. Top 290mm

Bottom  35mm
Left 35mm
Right 35mm

Format
Confirm digital file format directly
with the installation company.

Columns 12, Gutter 18mm

Crest

. ) ) Rows 5, Gutter 18mm
Horizontal size 105mm high

Vertical size 105mm high

Text
Headline
GE SS Bold 400pt

Website address
Corporate S Bold 160pt

GOVERNMENT OF ABU DHABI

www.entity.ae

The Government of Abu Dhabi
Identity is used as a position
guide to illustrate how to apply the
ADGE Crest Identity.

The assigned grid allows for
flexibility should the amount of text
increase or decrease. As panels
sizes vary, no exact sizes are set
in this guideline. The templates
will need to be adjusted and
reproduced accordingly.
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Alternative template

o by 4 ag 5
GOVERNMENT OF ABU DHABI

www.entity.a
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6.6 Hoardings and event panels

Design layout examples
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(GOVERNMENT OF ABU DHABI (GOVERNMENT OF ABU DHABI
www.entity.ae www.entity.ae
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www.entity.ae www.entity.ae www.entity.ae
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GOVERNMENT OF ABU DHABI ‘GOVERNMENT OF ABU DHABI
www.entity.ae www.entity.ae

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015 107




GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 6 / ADVERTISING AND PROMOTIONS GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 6 / ADVERTISING AND PROMOTIONS

6.6 Hoardings and event panels 6.6 Hoardings and event panels
English template Size Grid Text Design layout examples
. . Based on 2:1 ratio. The template Margins Headline
The hoarding template is §
. can be scaled for larger formats. Top 290mm Corporate S Bold 400pt
simple and clean to allow for
. Bottom  35mm .
messages to be communicated Format Lot - Website address
with clarity, while showcasing  Confirm digital file format directly Right 5 Corporate S Bold 160pt i)
impactful imagery. The with the installation company. & : @-N
hoarding will need to Columns 12, Gutter 18mm S crosoma Soevasator o o
. . . Qrgg;
communicate faster with its Rows 5, Gutter 18mm wnwntiyse

www.entity.ae

. Horizontal size 105mm high
target audience from a great &

distance, therefore all text is
minimal and grouped together.

Vertical size 105mm high

o R
www.entity.ae /e

www.entity.ae www.entity.ae

Promoting the sustainable
development of the
Emirate of Abu Dhabi

. &g fd_aq $a
www.entlty.ae GOVERNMENT OF ABU DHAB|
_ Developing L8}
s - " women’s roles G- ettt

www.entity.ae

www.entity.ae

The Government of Abu Dhabi Alternative template
Identity is used as a position

guide to illustrate how to apply the
ADGE Crest Identity. gitag {4 %o @

. GOVERNMENT OF ABU DHABI
www.entity.ae

The assigned grid allows for
flexibility should the amount of text
increase or decrease. As panels
sizes vary, no exact sizes are set \VIF: =Pz L
in this guideline. The templates

will need to be adjusted and
reproduced accordingly.

= —d

% = Express the World
— throtigh thewaords
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6.7 Lamp posts

Template Size

Based on standard size of

750 x 2500mm. The template can
be scaled up for larger formats.

The lamp post template is
simple and clean to allow for
messages to be communicated
with clarity, while showcasing  Crest

impactful imagery. The lamp Size 300mm high
post will need to communicate

faster with its target audience

from a great distance, therefore

all text is minimal and grouped

together.

Grid
Margins
All sides  70mm

GS SS Light 300pt

The Government of Abu Dhabi
Identity is used as a position
guide to illustrate how to apply the
ADGE Crest Identity.

For all advertising the position

of the Identity can appear within . i
o tg ild_aq Sa

the lower section of the grid. For . :

GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

public spaces consider where the
advert will be placed to ensure the

Crest is not obscured.

The assigned grid allows for
flexibility should the amount of text
increase or decrease. As panels
sizes vary, no exact sizes are set
in this guideline. The templates
will need to be adjusted and
reproduced accordingly.
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English
Headline
Corporate S Bold 300pt

Subhead
Corporate S Light 300pt

Website address
Corporate S Bold 225pt

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 6 / ADVERTISING AND PROMOTIONS

6.7 Lamp posts

Design layout examples
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GOVERNMENT OF ABU DHABI www.entity.ae
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Looking

after our
communities
Subhead title
here et lorem
ipsum dolor sud

non adipiscing
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sed amet.

Dolor et sid consectuer

02 123 4567
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6.8 Flags 6.8 Flags

Template Size Grid English Design layout examples
. Based on standard fla Margins Headline
The flag template is simple and ® )
size of 750 x 2500mm. All sides  70mm Corporate S Bold 800pt
clean to allow for messages to
. . . The template can be scaled
be communicated with clarity, Text Subhead
. . up for larger formats. i )
while showcasing impactful Arabic Corporate S Light 800pt
imagery. The flag willneedto  Crest Headline )
. . ) ) Website address
communicate faster with its Size 300mm high GE SS Bold 750pt c e S Bold 2400t
. orporate (0] 5 5 i i
target audience from a great . . $—bgi_ag_sa ge—tg—ldigg_sa S—bgld—ag_$2 g di_gg_sSa
Subhead GOVERNMENT OF ABU DHABI GOVERNMENT OF ABU DHABI GOVERNMENT OF ABU DHABI GOVERNMENT OF ABU DHABI

distance, therefore all text is
minimal and grouped together.

GE SS Light 750pt

The Government of Abu Dhabi
Identity is used as a position
guide to illustrate how to apply the
ADGE Crest Identity.

For all advertising the position

of the Identity can appear within
the lower section of the grid. For
public spaces consider where the
advert will be placed to ensure the
Crest is not obscured.

Abu Dhabi
2013

www.entity.ae

2013

www.entity.ae

The assigned grid allows for
flexibility should the amount of text
increase or decrease. As panels
sizes vary, no exact sizes are set
in this guideline. The templates
will need to be adjusted and
reproduced accordingly.

C4

\
wa.entitv.ae

4
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71 Email signature

Specifications

A clear, simple layout is the key for the email template, utilising A template should be prepared and distributed by the
standard digital systems fonts available on all computer IT department within each Abu Dhabi government entity.
operating systems.

Crest Contact numbers English text Individual email address
Size 15 mm/43 pixels high Arial Regular 10pt Individuals name Arial Regular 10pt

. . . Arial Bold 11pt . .
Arabic text Registered entity address Registered entity address

Individuals name Arial Regular 15pt ob title Arial Regular 10pt

Arial Bold 17pt . . Arial Regular 11pt . .
Entity website Entity website

ob title Arial Bold 13pt Entity departn Arial Bold 13pt
Arial Regular 17pt Arial Regular 11pt

Entity department Contact numbers
Arabic Regular 17pt Arial Regular 10pt

Crlegeries =

Froem e -
Racanedt Copgaris | Progsm

heren Tide

40 Hide Folders

Dear Mr. Ahmad,

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, aperiam, eaque
ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo.

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non
numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima
veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur?
Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui
dolorem eum fugiat quo voluptas nulla pariatur.

P e

Kind Regards,
Mr. Mohammed

Individuals Name
Job Title
Entity Department
GOVERNMENT OF ABU DHABI
T +971 (0)2 123 4567 M +971 (0)50 123 4567 F +971 (0)2‘1 234567 E individualsname@entity.ae
sl i Al L LYY ¢ by 12840 o
PO Box 1234 Abu Dhabi, United Arab Emirates

www.entity.ae

— = — — — —¢ - .

B e ieplayid, O deTed Stheduit Tond & Reterer AN will furl 1 3 Firute

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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/.2 PowerPoint template

Arabic template Size Columns 8, Gutter 5mm Place and date Design layout examples
. . 4:3 format Arial Regular 46pt
A clear, simple template is Baseline grid 8 P
. 254 x 190.5mm . -
the key for the PowerPoint Top 15mm Slide main title
template, utilising standard Crest Bottom  15mm Arial Bold 26pt
digital systems fonts Size 30mm high Increment 26pt
. Subhead o bg Jfd aq S
available on all computer . i O ERNTENT OF ABL oAB!
. . Grid Arial Regular 26pt
operating systems. Slides ) Text
I s Margins L
utilise the brand’s colour Presentation title Body copy
Top 15mm

palette, while the content
pages are white allowing

Arial Bold 74pt Arial Regular 20pt
Arial Bold 20pt

Bottom  15mm

. Left 15mm Presenter title
for clear communication of Right 5 Al Resular 460t
. . . | mm rial kegular
detailed information. & g P
Qg fdagKa s A0 gl R
GOVERNMENT OF ABU DHABI | e A A0
LU el Bl e a5 o Bl g2 AoV Bl s Bl o 8 o550 Bl ng 20
: , 89.3% ) i (e (S ol i A 5 8 Al & ) i s (S ol _puan Ly B o Ayl
. " o0 1
y ‘u‘ . 6.6% )y AialDa Leiee pham 5 plaaid 1,81 S 1 I I I il 5 AL Leilae ) ol 5 alaaid Sl e
; AgaliS ) Judall 5 5 Ja sl (pe5 2 .2 Agali o yall Juall 5 i 5 Ja sladlY (po sz o
95.9% loly 24 5 s Jsasiuls Johans gelanad G 3 a0 sl el s s Jgkials Jham s gl 3l o

B Tl S TpnliS Lm0 81 S 4 B Tl (S TpnliS g 5 ST S ¢

5 O

Gl S 20130
- (s 0 gl i ol
oo IO gl Al getal

é;/.mov};*l\_

Lo W) A o dlal 5l 8 (55l (Lol Ay 520
) gl (8 Sy Ol pamat L 481 5 o Alsaal

Al gl o e 55 ol Bleaill a2
nanile A 5 8 Al sl Ao ) Bl A
il J1 STaE) aall aadainss G oS all
il 5 Ll Lgilac alaa 5

JEEUNCE PRI CC OO SR I ER
sl padll s 2l aadiind s (e pall_inailn A m

Jlgal gl gle

il s olinDA Lgilas ] ol g aladiid J1. pST4d)e

Aeali€ af il Jdall g il g da shadlY a0

e 5. yiza oty dghadials Jhan s alanal (3o

s seallall B Al IS5 Al La g a g Sl ST cli S o

4 G e sl Ko 30 3 G e gl mire

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

2 H Sl plin S 20130
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/.2 PowerPoint template

English template

A clear, simple template is
the key for the PowerPoint
template, utilising standard
digital systems fonts available
on all computer operating
systems. Slides utilise the
brand’s colour palette,
while the content pages
are white allowing for clear
communication of detailed
information.

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

120

Size
4:3 format
254 x 190.5mm

Crest
Size 30mm high

Grid

Margins

Top 15mm
Bottom  15mm
Left 15mm
Right 15mm

©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

Columns 8, Gutter 5mm

Baseline grid

Top 15mm
Bottom  15mm
Increment 26pt

Text
Presentation title
Arial Bold 38pt

Presenter title
Arial Regular 32pt

GOVERNMENT OF ABU DHABI

Place and date
Arial Regular 32pt

Slide main title
Arial Bold 28pt

Subhead
Arial Regular 22pt

Body copy
Arial Regular 22pt
Arial Bold 22pt

Presentation title

Name of presenter

Place and date

192013 Abu Dhabi Govemment, Confidential

Presentation slide main'title
Sub head title

Slide text congue a fringilla at rhoncus vitae elit. In hac

habitasse platea dictumst.

= Bullet points.class aptent taciti

= Sociosqu ad litora torquent per conubia nostra

» Per inceptos hymenaeos :
» Nullam felis diam congue a fringilla at elit.

192013 Abu Dhabi Govemment, Confidential
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7.2 PowerPoint template

Design layout examples

GOVERNMENT OF ABU DHABI

Presentation title

Name of presenter

Place and date

Presentation slide main title
Sub head title

Slide text congue a fringilla at rhoncus vitae elit.
In hac habitasse platea dictumst.

< Bullet points class aptent taciti
« Sociosqu ad litora torquent per conubia

« Nullam felis diam congue a fringilla at elit

152

= 1
[

1 2
Strongly disagree

©2013 Abu Dhabi Govermment. Confidental

si5

344
20
5

« Per inceptos hymenaeos Stongydngos

P
Sirongy agree

s

308
166 I
3

i s
Srongy agree

Presentation slide main title
Sub head title

Slide text congue a fringilla at rhoncus vitae elit. ~ Consectetuer adipiscing elit

In hac habitasse platea dictumst. ;’(‘)I\éfhicwa 89 .3%
1. Numbered text class aptent taciti a;g;;eri‘(u;sum 6 . 6%
2. Sociosqu ad litora torquent per conubia nunc dolor nunc

3. Per inceptos hymenaeos gﬁgﬁtaest::r 9 5 .9%

4. Nullam felis diam congue a fringilla at elit

©2013 Abu Dhabi Govemment, Confidential

Presentation slide main title
Sub head title

Slide text congue a fringilla at rhoncus
vitae elit. In hac habitasse platea
dictumst. Nunc dolor nunc vehicula
eget facilisis a consectetuer.

Gonsocotuor adipscing it

oo —————

fpsum

oo —

Placersl NE——
end

Portior_ I
Curabitur I
209 20 20m w2z 23 20

©2013 Abu Dhabi Goverment. Confidential

Presentation slide main title
Sub head title

Slide text congue a fringilla at rhoncus vitae elit.

In hac habitasse platea dictumst.

Level 2

Level 2 Level 2

Level 3

©2013 Abu Dhabl Govemment, Confidential
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/7.3  Web banners 7.3 Web banners

Template Crest Square banner Web address Design layout examples
Mini ize 43 pixel 250 250(h) pixel C te S Bold 10pt

Presented here are examples I SIZ6 29 PXeEis (W) x 250(h) pixels orporate s BOid TP English
of web banners designed in Recommended siz Wide skyscraper English
a simple yet impactful way, Leader board 160(w) x 600(h) pixels Headline )
attracting instant attention 728(w) x 90(h) pixels . . Corporate S Bold 15pt 40 years of development g —bg Jfd_aqg Sa

. . Mlnlmgm ;gx; size GOVERNMENT OF ABU DHABI
of the viewer. Take care with .
the size and clear space of Standard banner Arabi Subhead

P 468(w) x 280(h) pixels Headline Corporate S Demi 10pt Standard banner

the Crest. Ensure that all text

. ’ GE SS Bold 15pt Py

is legible when placed on Large rectangle Web address &g i ag Sa

an image. 336(w) x 250(h) pixels Subhead Corporate S Bold 10pt GOVERNMENT OF ABU DHABI
GE SS Medium 10pt

GOVERNMENT OF ABU DHABI

Medium rectangle .
300(w) x 250(1) pixels Working together

for the future of © realise hidden

Design template based on the leader board size the emirate opportunltles
Read more.. R more..
10 pixels www.entity.ae
10 pixels HHHH S P o
| . TN AN a1 ih i‘f 1L < [ Square banner
50 pixels : NT OF ABUDH —HHF } H T7 - L‘ ‘L
i REREE "';Tifi’ﬂ’ AEan
THTTITTTT NS NN Arabic
P~ )0 luuoll jghidljo Lole 40
GOVERNMENT OF ABU DHABI
10 pixels 7f H j—t‘,} }77 } 7} U U }: . } U L,‘ [ Jiu\ Li } U U 7} i Standard banner
IVICARR R TG CARA R 1S LILES, R INLSIE L M : - ;\l_lcl g_lla_ag_<.:\
HHH } } 7} S 50 pixels GOVERNMENT OF ABU DHABI
EEEESEEEEEEE: T www.entity.ae
[T L7170 1

Skyscraper

www.entity.ae

Square banner

_ www.entity.ae

Skyscraper

122 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015 123



GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 7 / DIGITAL COMMUNICATIONS

/4 Website communication guide

Size and positioning of the Government of Abu Dhabi Identity
and those using independent identities must be kept consistent.
The preferred position of the Identity is in the top left corner of
the page for both Arabic and English. It is placed within a white

Masthead size

Based on standard page size of
900 pixels wide. The depth is set
at the minimum of 130 pixels.

(2]
=.
o

Margins

Top

23 pixels

Bottom 23 pixels

masthead to ensure its visibility. Crest Left 23 pixels
res
. . . Right 23 pixels
Size 84 pixels high 6 P
Master template for all ADGEs
The template below is for all ADGEs that use the Crest.
84 pixels &g 1d _ag Sa
GOVERNMENT OF ABU DHABI
su| 89saJl 9 L
syl axaall blg,
iyl axaall bls,
syl axaall bulg,
iyl axaall blg,
iyl axaall bulg,
84 pixels g—tg 1ld_aq %2 y
GOVERNMENT OF ABU DHABI
Search the site
» Links Home 1
» Links Home 2
» Links Home 3
» Links Home 4
» Links Home 5
» Links Home 6
» Links Home 7
The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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/4 Website communication guide

Design layout examples

Arabic example

English example

85101 Blasi

<l

LOGIN HOME CONTACTUS Qu,sll

» Links home 1
» Links home 2
» Links home 3
» Links home 4
» Links home 5
» Links home 6

» Links home 7

Latest news >

01 November 2013
Body copy goes here lorem
ipsum dolor sit amet...

More »

02 November 2013
Body copy goes here lorem
ipsum dolor sit amet...

More »

EEITE
— o

Azl i VI

Subhead 1

a1 Il _a Ild b
DEPARTMENT OF FINANCE

ENGLISH W Juail

b Jlg gl

L

a1 Il _a g b
DEPARTMENT OF FINANCE

Subhead 2

=
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Aol Jg> M Jazeanti

gyl axiall bl

iyl aaall bl
Byl aaall bl
syl axaall bl
Ayl aeaall bl
syl axtall bl
syl aeaall bl

«

2012 ,u085; 01
o asLaidVl ol 8,5 wiai
o2l plall D5 (bl

< Ml

2012 108 02
0 aslasVl anisll 6,ils s
colall plall JMS (bl

Subhead 3
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74 Website communication guide: endorsement

Abu Dhabi government entities (ADGEs) who have their own ~ To find our whether you can use the endorsement below
identity, as they need to maintain independence due to their  please contact the Brand Support Team, within the Office of

business can be endorsed by central government.

Government Communications: brandsupport@ecouncil.ae

ADGE independent identity with Government of Abu Dhabi Crest endorsement

Arabic example

English example

126

"l ;“.” "l ;“:

Environment Agency

otg d_ag S /

GOVERNMENT OF ABU DHABI

8990l L ENGLISH W dail Gyl Josal Jaseai

)l daall byly, <
i)l amaall bls, <
s )l daall byly, <
i)l amaall bls, <

iyl axiall by,
Ayl axdall bls, <

Gyl axiall by,

B{Pea ]

2013 u099i 01
b aslaidVl aaidl 8,05 wia
ool plall JMS bl

< 50ll

2013 ju089i 02

8511 Blasi Qi iV aAlw,llg syl 58 aysladVl a6l wiss

Environment Agency

cnolall plall JMS (sl

L

GOVERNMENT OF ABU DHABI

LOGIN HOME CONTACTUS &w =l

» Links home 1
» Links home 2
» Links home 3
» Links home 4
» Links home 5
» Links home 6

» Links home 7

Latest News >

01 November 2013
Body copy goes here lorem
ipsum dolor sit amet...

More »

02 November 2013

Body copy goes here lorem Subhead 1 Subhead 2 Subhead 3

ipsum dolor sit amet,

More »

EZTTTN
———— ]

e e—
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74 Website communication guide: endorsement

ADGEs who have service groups and need to maintain a
connection to central government can use their official Crest
Identity as an endorsement for their website communications.

Service group with ADGE Crest endorsement

Arabic example

English example

TransAAD/- b6 i llg b

i s 5o - > DEPARTMENT OF TRANSPORT

[] >

ENGLISH W Juail Qi Jesl Jueasi

i)l daall bnjls,
)| dxaall bly, <
i)l dxaall bajly, <
)| dxaall als, <
i)l dxaall baly, <
)| axaall aly, <
)| axaall baily, <

< SV s

2013 yu089i 01
o8 asLassVl ol 3l i
cesolall plall JMS bl

F" /

< Mol
o ) » 2013 0895 02
85101 Bladi sl i VI Alw,ly 51 5 ay5LadVl amail 8l i

sl plall JUS (bl

e

S o ;
Trans 'AD p Jd—o i Ng b
il iiysye » DEPARTMENT OF TRANSPORT
S ETE . =

LOGIN HOME CONTACTUS

» Links home 1
» Links home 2
» Links home 3
» Links home 4
» Links home 5
» Links home 6

» Links home 7

01 November 2013
Body copy goes here lorem
ipsum dolor sit amet...

More »

02 November 2013
Body copy goes here lorem Subhead 1 Subhead 2 Subhead 3
ipsum dolor sit amet.

More »

-
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To find our whether you can use the endorsement below
please contact the Brand Support Team, within the Office of
Government Communications: brandsupport@ecouncil.ae
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8.1 Environment branding criteria checklist

The need to bring the brand experience to life through
innovative design is essential in modern environments. This can
be achieved by creating distinctive spaces and by delivering
exciting and engaging experiences that are memorable.

It is critical that the desired image and reputation of the
Abu Dhabi government be immediately apparent and effectively
conveyed from the moment any visitor enters a building. This
can be achieved by simply introducing a consistent style that
accurately reflects our principle values, and in turn providing
an insight into our work ethic and ultimately establishing a
stronger trust between the government and the people of the
United Arab Emirates.

People spend a large proportion of their lives in a built
environment, so by creating an environment that educates,
motivates and supports your brand, naturally encourages
loyalty. Externally, the branded environment can have great
effectiveness to express the character and personality of your
organisation. It can improve your brand position and ensures
brand recognition.

When designing the office environment, be mindful of the
culture and heritage of the emirate of Abu Dhabi while also
considering the use of certain brand visual assets that can be
used to reinforce the sense of place. In practice, those involved
in branding environments should seek to ensure their work is
consistent with the respectful tone that the emirate is seeking
to express, in line with its traditional Arabian heritage.

Basic principles

A brand environment is one of the most immediate ways for
an Abu Dhabi government entity (ADGE) brand to connect with
their customers and employees. The journey to, determines
a stimulating brand experience. Consider all aspects of the
customer journey and help determine how, when and where
brand messages should be delivered for them to truly engage.

Successful design of environmental branding allows people to:

a) determine their location
b) determine their destination
c) develop a plan to take them to their destination

The following checklist gives you the tools to create effective
and exciting places that connect people to a place.

1. Cultural awareness

It is important to ensure that all signage is culturally
respectful, authentic and appropriate for their purpose.
For example, consider the cultural needs, such as privacy for
women and access to mosques.

2. Location

Ensure that the location of the signage is physically visible,
engaging to visitors, does not obstruct the flow of traffic and
follows all safety regulations.

3. Premium quality

It is important in production of all signs that they are produced
to a high standard, wherever it is positioned. Ensure a regular
schedule of safety and quality checks as part of an ongoing
maintenance programme so refurbishments and repairs are
completed when required.

4. Creative designs
Develop innovative and exciting ways to visually communicate
the essence of the brand of the Abu Dhabi government.

5. Colour

Colour should be used in signage wherever possible.
Whether it is to code an area or the level of the building. Ensure
that there is enough contrast between background and text
colour.

6. Language
All signage in public and private areas should be in both Arabic
and English. Arabic always leads first.

7. Legibility

It is important that the type can be read easily from where
it is positioned. Check that colours, patterns or images to
not hinder the message. Consider how the typeface will work
on different materials. Also consider how legible the type
is when lit from behind (light box) and it should be readable
at night.

8. Lighting

Always consider cost effective energy efficient lighting for any
signage, with long-term life expectancy and the very latest
technology. While also addressing the issue of light pollution.

9. Regulations

It is the responsibility of all ADGEs to ensure that they follow all
current regulations and adopts a strict health and safety policy
during installation, and as a finished project.

For further assistance contact the Brand Support Team, within
the Office of Government Communications:
brandsupport@ecouncil.ae
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8.2 Typography

The primary typefaces for all signage systems are GE SS family
for Arabic and the Corporate S family for English.

GE SS and Corporate S fonts are shown throughout this section
as they are suitable for all signage systems. They are easy to
read due to the large apertures and clearly legible when viewed
from a distance.

Examples

The following criteria should be used when creating signage:

Type should always be set in upper and lower case.
The minimum point size for type is 50pt.

- Type should always be centred, justified or ranged right
(Arabic and English).

- To emphasise a word, use a different type weight.
Ensure good, legible colour contrast between text and
background colour.

Bilingual text should be of equal proportion where possible.

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 8 / ENVIRONMENT BRANDING

8.3 Pictograms and arrows

Using pictograms and arrows enables you to relay information
to those who are unable to read or to understand a particular
language in order to be able to understand the information it
conveys. Below are universal examples that can be incorporated
into the signage design.

\ ]
. \
s ioll Ayl cilloll ksl 1234 G 3
P X 1234 Dhabi d Arab Emirate
a Liajl
[+971(0)2 123 4567 - L
\ Human Resources
+H9711(0)2/123 4567
LY IEY))
vww.enti ya‘e Administrati
\
132 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

Examples
N 0 /'—\ ] I
( A as ! — / /
(N 0 U T \ P
) hd J
oo fel e = = , 2
SINEWANP:N m /\ ) f [ filn ik
] gy J \ tJ L 1 ) U \ ) 4K yry
N L N1/
i \ / N — LA Q » QO
A | NJ ANR 0\ vd ) I
— nvd) I ~| / u D
% N\ 4 d Pal \v4 d
—
N\ o=’ 7T A <= {
N ad > 23 3D 1 NG
! ~ \i—_ = \ ETIHAD
\ n
N N m n T )
/ NN IN NN\ Y & ™ fnn | \ N7 n
o =0] —= 0| =1 i = | =T o P o (=) \ A |
O O~ L Il I
N SV
,'..I.I“ o _m\ , 45":§ p ] ﬁ L }’\
VA : i N —_——3000F X
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\
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8.4 Format grids

Large format sign grid

The large format sign grid

is simple and clean to allow
for messages to be seen from
a distance.

Size

As panel sizes vary, no exact
sizes are set in this guideline. The
templates will need to be adjusted
and reproduced accordingly.

Format
Confirm digital file format directly
with the installation company.

Crest
Horizontal 330mm high
Vertical ~ 200mm high

50mm

GOVERNMENT OF ABU DHABI

ol g
Al Reem Building

Grid format

Unit 50 x 50mm

Top 50mm-+
Left 100mm
Right 100mm

Text

Arabi

Building name

GE SS Bold 480pt

Address
GE SS Medium 100pt

Text
GE SS Medium 120pt

dgpinl lgoll
Human Resources
8ylall
Administration

2

20- 11 wleloiall Wy
Meeting Rooms 11-20
ol

Finance

saaiolldnyell clloll gk 1234 wya
PO Box 1234 Abu Dhabi, United Arab Emirates
T+971(0)2 123 4567
F+971(0)2 123 4567

www.entity.ae

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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1
10-01wleloiall Wye
Meeting Rooms 01-10

ola Jlady ¢
Prayer Room

G

Jldiwl
Reception
. G\mio
2 Café

o1 o UA4al0
EJ|4> Toilets
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English
Building name
Corporate S Bold 280pt

Address
Corporate S Regular 100pt

Text
Corporate S Regular 120pt

Website address
Corporate S Bold 120pt

GOVERNMENT OF ABU DHABI

A

oo Jgidl il adlgo
<> Café Visitors Car Park
vasalpo Judiwl
@% Toilets Reception
B

Deliveries Only

=

ZONE

unlpialg dylie 6508 G gy
olino yguac ddhio

Please drive carefully and watch out
for pedestrians crossing

25mm
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8.4 Format grids

Small format sign grid

The small format sign grid
is simple and clean to allow
for messages to be seen
from a distance.

Size

As panel sizes vary, no exact

sizes are set in this guideline. The

templates will need to be adjusted

and reproduced accordingly.

Format
Confirm digital file format directly

with the installation company.

Grid format

Unit 25 x 25mm
Top 25mm
Bottom  25mm

Left 50mm
Right 50mm
Text

Arabi

Directional text

English
Directional text
Corporate S Regular 90pt

Door text
Corporate S Regular 60pt

Door number
Corporate S Regular 50pt

Crest
) ) GE SS Medium 90pt
Size 100mm high
Door text
GE SS Medium 60pt
25mm
1.210 1210 1210 1210
5 113 ][]
aleloiall Gpe 7 o N
. Jlay < j & Jlal
Meetlng Rooms Men Women Café Mens Prayer Room
Reception Jla6i_wl 01-10
> [« =
Gibigll gomoll
Individuals Name
Job Title
uleloinllyye unb gug a9 e 1210
Meeting Rooms Bani Yas Room
i ylalluila o JI
01-10 aylallwsla o I Administrators Office
Administrators Office
e - 1210 K4

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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8.5 Colour

The Government of Abu Dhabi Identity is always reproduced
using the two special colours black and red. Colour swatches
must always be used for matching when reproducing these
two colours. The government entities that are authorised to
use gold or silver must also ensure that they use the correct
references.

Level 1: Reporting to the Ruler

The Government of Abu Dhabi Crest Identity must stand out
against a neutral backdrop. Choose colours that complement
the Identity.

Colour references shown below are for signage and are
manufactured using 3M™ Scotchcal™ for vinyl graphics and
RAL for powder-coated finishes.

METALLIC
PANTONE® 871
3M™ Scotchcal™
100-54 Gold Metallic

RAL 1024

Level 2: Reporting to the Crown Prince

&

PANTONE® 185
3M™ Scotchcal™
100-368 Red
RAL 3020

PANTONE® 185
3M™ Scotchcal™
100-368 Red
RAL 3020

Level 3: Core brand for the Government of Abu Dhabi and all other government entities
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PANTONE® 185
3M™ Scotchcal™
100-368 Red
RAL 3020

PANTONE® Pro Black
3M™ Scotchcal™
100-12 Black

RAL 9005

PANTONE® Pro Black
3M™ Scotchcal™
100-12 Black

RAL 9005

PANTONE® Pro Black
3M™ Scotchcal™
100-12 Black

RAL 9005
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8.6  External signage: main identity

The sign shown represents the recommended wall mounted
Identity design intended for internal and external use. The
larger size is suitable for placing at the building’s main entrance
and the small version can be placed in reception. They are to
be produced in aluminium with a stove-enamelled finish. This
guarantees durability. If required, these can be manufactured
from fibreglass.

To discuss signage options contact the Brand Support
Team, within the Office of Government Communications:
brandsupport@ecouncil.ae

! q—

GOVERNMENT OF ABU DHABI

External main identity sign

Internal main identity sign
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8.6  External signage: main identity

Where it is necessary to have presence in a main-street
location that is crowded with people and other signs, our signs
must distinguish us and be clear and effective in order to gain
attention. A combination of signs may be used: fascia signs,
small projecting signs, or freestanding totems.

Design layout examples: building identification

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

éOVERNMENT OF ABU DHABI

ol oo
Al Reem Building

saaioll sl alhloll bl 1234 uua
PO Box 1234 Abu Dhabi, United Arab Emirates
T4971(0)2 1234567
F4971(0)2 1234567

www.entity.ae

Freestanding totem (eye level) Freestanding totem

Freestanding totems can be used in prominent external
locations near the entrance of the building. The metal totem
is suited for most locations. The projecting sign may be more
appropriate because the height of the sign is less intrusive
within a busy walkway.

GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

o)l

Al Reem

GOVERNMENT OF ABU DHABI

oIl o
Al Reem Building

sanioll aupall ahloll gubei 1234 uya
PO Box 1234 Abu Dhabi, United Arab Emirates
T+971(0)2 123 4567
F+971(0)2 1234567

www.entity.ae

Projecting sign

ro )l

Al Reem
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8.6  External signage: directional sign

Placing wayfinding and information signs within large areas
such as, car parks, security gates or outside the building creates
a sign journey for drivers and pedestrians, which is simple and
informative.

Design layout examples: wayfinding signs

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

¢ Jgil alyluw blgo
Visitors Car Park

éOVERNMENT OF ABU DHABI

sl gio @4y
Bani Yas Room

e

Consideration of the architectural style will again determine
which material is appropriate.

Small freestanding totem

=
&g fd_ag 6 i/ﬁ?{‘
GOVERNMENT OF ABU DHABI Q\i‘\\

kg i ag S '%N\
GOVERNMENT OF ABU DHABI )

A

Reception JLubiwwl %

A

Gado Jgil el g0

& Café Visitors Car Park

o V2o Jusiiawl
84 Toilets Reception

hid oy luil)
Deliveries Only

20

wwlpialg lisy saLall gy
oliitn jguc dihio

Please drive carefully and watch out
for pedestrians crossing

Freestanding twin post
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8.7 Internal signage: main identity

Signs that are used inside buildings are of equal importance
to the high-profile signs that are used for exteriors. When
combined with other interior elements they create a welcoming
environment in which employees will feel confident, and visitors
will feel both impressed and reassured.

All reception areas require careful planning if they are to be
successful. Signage provides a strong statement of identity

and welcome. How the reception area is presented can create
a good first impression.

Welcome signs, directories and information signage in large
buildings and sites all have their distinctive designs, which
makes their functions immediately recognisable.

Reception
S tg dd _aq Sa
GOVERNMENT OF ABU DHABI
Waiting area Service desk

| ==
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8.7 Internal signage: main identity

The reception area, or lobby is of great importance and has
to make a good impression whether for first time visitors or
employees. Visitors should be able to walk in, look around and
right away understand what this company does.

Shown below are two options. Planning restrictions and
sensitivity to architectural style, may determine which option
is most suitable.

Design layout examples

Option 1: Crest mounted onto front of reception desk

Option 2: Crest mounted onto wall behind reception desk

All reception areas require the Royal portraits in a prominent
position. Refer to the guidelines on the following page. Should
you require further guidance contact the Brand Support
Team within the Office of Government Communications:
brandsupport@ecouncil.ae
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8.7 Internal signage: Rulers’ official portraits

It is very important to ensure that the Rulers’ official portraits
are displayed in the correct order. Please observe and follow
the order below. The Rulers’ portraits must always appear in the
guidelines set below.

Each of the Rulers’ portraits should appear with their full name

Should you require the artwork for the Rulers’ portraits or further
guidance contact the Brand Support Team within the Office of
Government Communications: brandsupport@ecouncil.ae

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 8 / ENVIRONMENT BRANDING

8.7 Internal signage: directional sign

Placing directories and information signs in reception areas,
near stairways, or outside lifts can create a journey for visitors,
which is simple and informative. As with all wall mounted
signs, using high quality materials should be selected for
most locations.

Consideration of the architectural style will again determine
which material is appropriate. The stand-alone version of the
Crest is an exception to the general rule that the Crest and
Wordmark always have to be used together.

and official title.

The correct display order for the Highnesses Sheikh’s pictures

QPR
Sasdall i el CAlail b eady

Ty DR T AL S T Al Sl
T T e ——

o F e e e A
wlas) gl il oaobd
T VI SHURH LAV B0 SLATAN AL SRR
MY O S AR O

i\
R 2%

adias Wik AL ke o HAN LW gl e g

e P v -

Pk TAN
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Design layout examples: Directories and information signs

dgpiil sylgoll
Human Resources
8ylall
Administration

2

20- 11 ulcloiall Wy
Meeting Rooms 11-20
oI

Finance

1

10-01 wleloiall Wye
Meeting Rooms 01-10
sla Jlady ¢

Prayer Room

Jliwl
Reception
<> Café

vasslpo
812 Toilets

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

Wall mounted floor directory
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dgpiil sylgoll
Human Resources
8ylall
Administration

2

20- 11 ulcloiall Wy
Meeting Rooms 11-20
oI

Finance

1

10-01 wleloiall Wye
Meeting Rooms 01-10
slua Jlady ¢
Prayer Room

Jdtl
Reception

<> Café

vasslpo
812 Toilets

Freestanding floor directory

2

20- 11 wleloiall ¥yt
Meeting Rooms 11-20
ol

Finance

vasalpo

812 Toilets
sla Jlag, ¢
Prayer Room

Freestanding floor information

= o
G

2
24011 crbelatall

Masting Reoma 1120
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8.7

These examples show information and direction signs. These
signs can be wall mounted, projecting or suspended.

Internal signage: directional signs

Should the reception area or lobby be shared with another

entity you should consider using the Identity in full.

Design layout examples

The distance of the sign dictates the size of the letters from the
expected position of the sign reader.

GOVERNMENT OF ABU DHABI

Reception Jlo—ai_wl
%

uleloinall Gye
Meeting Rooms
01-10

GOVERNMENT OF ABU DHABI

Reception Jlo—aiwl
-

uleloinall Gye
Meeting Rooms
01-10

GOVERNMENT OF ABU DHABI

Reception JlLo—&3iwl
-

uleloiall Gye
Meeting Rooms
01-10

Wall mounted directory

144

Recaption JL &1l

wulb o dcl 8
Bani Yas Room

%

Projecting directory

uleloiall Gy
Meeting Rooms
01-10

Suspended directory
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8.7 Internal signage: room identification

Signs that identify rooms and spaces are to be located adjacent
to the door. These examples show door signs that combine
words with pictograms and arrows. These are shown as wall
mounted signs. Consider using projecting signs, especially
along narrow corridors.

Design layout examples

ol
Gasbgll Guouoll

“Individuals Name

wsb gin dcl @

Job Title Bani Yas Room

1.210

Customer Service

1.210

o,

olla Jlagy ¢
Prayer Room

Wall mounted door signs

yubgiydcl 8
Bani Yas Room
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unb gy dcl 8
Bani Yas Room

%

o Jld on A
Customer Service

%
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8.8 Banners

Banners are cost effective way of creating high-profile sign.
Their shape and style are distinctive and reflect the design of
the freestanding totem.

Design layout examples i i

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

ueb guy @4y
Bani Yas Room

e

www.entity.ae

Pull-up banner Freestanding flag

il g el &

Bani Y Roam

—
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GOVERNMENT OF ABU DHABI

www.entity.ae
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8.8 Flags

The flag is the flying identity of the United Arab Emirates that ~ Should you require further guidance contact the Brand Support
introduces it to the international community. It is a symbol of ~ Team within the Office of Government Communications:
independence and civilization, as well as a source of pride and  brandsupport@ecouncil.ae

courage. ADGEs are eligible to place the UAE flag inside and

outside their offices.

Top of buildings Front of buildings

The size of the UAE flag on top of buildings is 1.5 x 3 metres  The size of the UAE flag is 1 x 2 metres on a mast height
on a mast height of 8 to 10 metres. of 10 to 12 metres.

Inside halls Inside offices
The size of the UAE flag is 1 x 2 metres on a mast height The size of the UAE flag is 1 x 2 metres on a mast height
of 2.5 metres. of 2.5 metres.
[ |
[ ]
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8.9  Background materials and production techniques 8.9  Background materials and production techniques

The preferred background for the Identity is white. When  In some circumstances the Identity or Crest may be
this is not possible special care and consideration must be  required to be applied onto a glass or perspex surface. This

It is important in production of all signs that the Government of It is essential that the high impact visibility achieved by using

Abu Dhabi Identity is reproduced to a high standard, wherever  only the best products be maintained. Use only suitable

it is positioned. The full colour Identity must be used for all
signage. The colours must be correct and the typography must
be clear.

A proactive maintenance programme not only saves costs
in the long term but it can help to promote the brand values.
All signs are subject to general wear and tear and environmental

maintenance products to ensure your signage has longevity and
retains its quality.

Should you require further guidance or any of the special
application Identity versions presented here, contact the Brand
Support Team withinthe Office of Government Communications:
brandsupport@ecouncil.ae

taken to ensure the legibility of the Identity, especially with is only allowed when the material is opaque. Do not place
the Identity or Crest onto a transparent surface where it can

darker coloured background, materials and textures.
be viewed in reverse from behind.

Correct usage examples

Plaster, opaque glass or opaque perspex Wallpaper

elements; even the best signage needs maintenance to keep it
looking good and fit for purpose.

Y |f1q il d aq [

GOVERNMENT OF ABU DHABI

S I‘nq lin aq L
GOVERNMENT OF ABU DHABI

Wood Metal

d Wi
. n viny! grapr .III (Y b I, |
= Csea k. e g ,} GOVERNMENT OF ABU DHABI

[ ' A

Cast aluminium sign letters - black anodized

GOVERNMENT OF ABU DHABI

Stone Textured wall

K hq il d__agq L

S hq lln aq o
GOVERNMENT OF ABU DHABI

GOVERNMENT OF ABU DHABI

Incorrect usage examples

DO NOT place onto a transparent surface. For example
a window decal. The only exception is a wall mounted
or a lightbox sign.

X

S l‘flq !iﬁ aq $A
GOVERNMENT OF ABU DHABI

DO NOT place onto dark surfaces, even if the Identity
is lit from behind.

= x
T e —
@g_\c\q_.x_\ c\_quA . o kg fd aq s "gal
U . >
GOVERNMENT OF ABU DHAB! GOVERNMENT OF ABU DHABI
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91  Promotional items checklist

Giving gifts creates a favourable impression. It can build
goodwill, communicate a message, or create awareness. All
Abu Dhabi government entities who are responsible for creating
promotional giveaways and premium gifts should ensure that
the Government of Abu Dhabi Brand is consistent and impactful
across all items given to customers, employees and special
visitors.

Many companies and government offices will have a gift policy
limiting the value of a gift or prohibiting gifts. Be sure to check
with your recipients to determine the limitations of gift giving so
they don’t have to return the item.

These guidelines should be read in conjunction with the
Government of Abu Dhabi Communication Policy, created by
the Office of Government Communications. To obtain a copy of
the policy please contact the Brand Support Team.

brandsupport@ecouncil.ae

The following checklist gives guidance when creating
Government of Abu Dhabi branded items:

1. Cultural awareness

Itisimportant to ensure that all gifts and giveaways are culturally
respectful, authentic and appropriate for their purpose.
Consider looking for sustainable locally made products.

2. Premium quality

All gifts and giveaways must be of the highest quality. It is
important in production of all gifts that the Identity is reproduced
to a high standard, wherever it is positioned.

3. Creative designs

Carefully consider all aspects of the design, materials, and
finishes. Select only gifts that are well-designed, premium
quality, recognisable and reflect the governments brand
values. Check there is space to place the Identity, key messages
and contact details. An important aspect of any gift is to
remember who it was from.

Packaging is as important as choosing the right gift. Ensure
that your gift is wrapped or presented in a box that is
reflective of the brand. At exhibition and events giveaways can
be given away in a corporate bag. Where it is not possible to
brand a gift, consider accompanying the gift with a branded
handwritten card.

4. Colour

The full colour version of the Identity should be used for gifts
and giveaways wherever possible. Ensure that there is enough
contrast between background and text colour.

5. Legibility
It is important that the Identity is clear and legible. Check that
colours, patterns or images

6. Responsibilities

It is advisable that all ADGEs consult with the Brand Support
Team at the Office of Government Communications (OGC) for
all VIP Stakeholder gifts. OGC reserves the right to approve
or reject the content and quality of anything that carries the
Government of Abu Dhabi Brand. All ADGE’s are responsible for
the quality and distribution of the gift or giveaway.

It must be clear that the Government of Abu Dhabi does not
manufacture the gift and the manufacturers logo must appear
on the item. This is especially important when placing the
Identity onto a gift box that contains food (for example, dates
or chocolates).

For further assistance contact the Brand Support Team, within
the Office of Government Communications:
brandsupport@ecouncil.ae
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9.2  Corporate gifts: VIP

Demonstrated here are suggestions on quality, style and design
of corporate VIP and giveaway promotional products.

The preferred background for the Government of Abu Dhabi
Identity is white. When this is not possible special care and
consideration must be taken to ensure the legibility of the
identity, especially with dark coloured backgrounds, materials
and textures.

Leather case (Blind deboss)

Cufflink (Etched)

The Identity may be required to be produced using special
application techniques such as blind debossing, embossing or
etching onto special materials. For these purposes please use the
specially created Identity version shown in Sector 2, page 37.

Should you require any further guidance contact the

Brand Support Team within the Office of Government
Communications: brandsupport@ecouncil.ae

Leather diary or notebook (Blind deboss)

e o e o
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The Government of Abu Dhabi

Identity is used as a position guide

to illustrate how to apply the ADGE

Crest Identity.

154 ©2013 GENERAL SECRETARIAT OF THE EXECUTIVE COUNCIL EMIRATE OF ABU DHABI. ALL RIGHTS RESERVED. V1.4/08/2015

GOVERNMENT OF ABU DHABI / BRAND GUIDELINES / SECTION 9 / PROMOTIONAL ITEMS

9.2 Corporate gifts: giveaways

Badge (Vitreous enamelled)

Polo shirt (Embroidered)

Cap (Embroidered) USB stick (Screen-printed)

I GOVERMMENT OF ABU DHABI

Ceramic mug (Screen-printed) Pen (Screen-printed)

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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9.3  Corporate packaging 9.3  Corporate packaging: VIP

Demonstrated here are suggestions on quality, style and design Demonstrated here are suggestions on quality, style and design

of corporate packaging.

Design layout examples

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

Paper (Debossed and pearl foil finish)

Sebidliag

R I A D
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of corporate VIP packaging.

Design layout examples

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

Fabric (Screen-printed label)
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10.1

This section is directed at Abu Dhabi government entities
(ADGE) using the Crest as part of their brand identity or the
Government of Abu Dhabi Identity.

Sponsorship and partnership marketing provide ADGEs with
the opportunity for brand building, identity placement in the
media, public relations and content exposure for the ADGE’s
activity.

These guidelines should be read in conjunction with the
Sponsorship guidelines, as part of the Communication Policy
for all ADGEs. All ADGEs must comply with the guidelines set
for sponsorship and partnership marketing. To obtain a copy of
the policy please contact the Brand Support Team.

brandsupport@ecouncil.ae

Definitions

The following definitions are provided to help explain and avoid
confusion between financial sponsorship and partnership
marketing, which may affect the rule and flexibility of an ADGEs
brand exposure and logo placement.

Sponsorship
Sponsorship involves the payment of fees for the right to be

associated with an event or activity.

From a branding perspective this means that an ADGE may have
to comply with the sponsorship guidelines set by the event/
activity organiser. As most sponsorship schemes are divided
into a financial tier system that will determine the amount of
exposure a sponsors brand can have within the event or activity,
with regards to brand exposure, logo size and positioning.
Where possible an ADGE should always negotiate a position
of priority.

Partnership marketin
Partnership marketing is the delivery of government messaging

via collaborations with other government or private entities,
utilising one or more assets of the partner’s range of marketing
and communication channels. Unlike financial sponsorship,
partnership marketing does not usually involve payment of
any fees to the chosen partner. In some cases, funding may
be required of the ADGE to help leverage its exposure with
the event or key activity. For example, an ADGE may pay for
the production of co-branded leaflets or brochures that the
partner has agreed to distribute to its customers or clients.
This type of arrangement is only recommended if the overall
agreement of support received from the partner is likely to
achieve significant returns on the financial contribution.

From a branding perspective this means that an ADGE may
have more leverage and flexibility on negotiating brand
exposure, logo size and positioning. Where possible an ADGE
should always negotiate a position of priority.

Sponsorship and partnership marketing definitions and checklist

Branding standard

- Ensure the Identity is placed in a priority position. The
preferred position of the Government of Abu Dhabi Identity
is at the top of the communication piece.

All ADGEs who use the Crest as part of their brand identity
are responsible for it to be used with the upmost respect
and integrity. When using the Crest, ADGEs are not only
representing themselves but the Government of Abu Dhabi
as a whole.

The impact of the ADGE’s Crest Identity should be secondary
to the overall message of the event/activity piece.
Regardless of the allowances given by the event/activity
organisers, do not overuse the Identity; it should be tasteful
and subtle in its presentation.

It is the responsibility of the ADGE to provide these
Government of Abu Dhabi Brand guidelines (and/or their
own corporate brand guidelines) to the host organisation or
external creative agencies assisting with the implementation
of the Identity within event/activity communication collateral.

It is the responsibility of the ADGE to provide the latest
artwork of their Crest Identity, in the correct file format,
as required by the host organisation or assisting external
creative agency.

It is the responsibility of the ADGE to check and approve the
Crest Identity usage within all artwork of the communication
collateral used for sponsorship/partnership purposes. The
ADGE is welcome to forward all visuals to the Brand Support
Team at the Office of Government Communications for
consultation advice.

Always request that the host organisation retains the
minimum size and clear space of the Identity. Please refer to
Section 2, page 26 and 27.

Ensure that the Identity is positioned within the clear space
area from any description lines (i.e. Sponsored by, Proud
Sponsor, Presented By).

When an ADGE is one of several sponsors and partners,
the identities should be displayed so they appear visually
equal in prominence and size, based on the tier level of
sponsorship agreed by the host organisation.

Using the Identity in full colour is always preferred. In some
cases, the host organisation may require a one colour
identity for some or all of the sponsors’ Identities. In these
circumstances ensure that the correct Identity version has
been provided. Please refer to Section 2, page 21.

For further assistance please do not hesitate to contact
the Brand Support Team, within the Office of Government
Communications: brandsupport@ecouncil.ae
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10.2 Lead sponsor/partner

If the Abu Dhabi government entity (ADGE) is the leading  Ensure the clear space area and minimum size is maintained,
sponsor or partner, the ADGE Crest Identity should take a  refer to Section 2, page 26 and 27. Where possible, third party
position of priority, against any other third parties. This ensures identities should be no more than 3/4 the final size of the
that the ADGE Crest Identity will be read first. ADGE Crest Identity.

The example shown uses the
‘Department of Transport’ Crest
Identity. This is purely to illustrate
how an ADGE Crest identity is
applied. It may be exchanged with
another ADGE Crest Identity.

Please note Jd—a i g ila
The final position of an ADGE DEPARTMENT OF TRANSPORT

Crest Identity may be based on
the sponsorship tier level agreed
by the host. The ADGE should
always negotiate a position of
priority, especially where Seed
Funding has been agreed.

dbs i dg b
DEPARTMENT OF TRANSPORT

COMPANY LOGO
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10.3 Equal sponsor/partner

If the Abu Dhabi government entity (ADGE) is an equal sponsor  Ensure the clear space area and minimum size is maintained,

or partner, the ADGE Crest Identity should be co-branded  refer to Section 2, page 26 and 27. Where possible, third party

equally in size, proportion and visual prominence. identities should be no more than 3/4 the final size of the ADGE
Crest Identity.

The example shown uses the
‘Department of Transport’ Crest
Identity. This is purely to illustrate
how an ADGE Crest identity is
applied. It may be exchanged with
another ADGE Crest Identity.

Please note Jd—a i g iy
The final position of an ADGE DEPARTMENT OF TRANSPORT COMPANY LOGO

Crest Identity may be based on
the sponsorship tier level agreed
by the host. The ADGE should
always negotiate a position of
priority, especially where Seed
Funding has been agreed.

[F
DEPARTMENT OF TRANSPORT
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10.4 Multiple sponsor/partner

If the Abu Dhabi government entity (ADGE) is a multiple sponsor
or partner, the ADGE Crest Identity should be co-branded
equally in size, proportion and visual prominence to the other
identities being shown.

Ensure the clear space area and minimum size is maintained,
refer to Section 2, page 26 and 27. Where possible third party
identities should be no more than 3/4 the final size of the
ADGE Crest Identity.

The example shown uses the
‘Department of Transport’ Crest
Identity. This is purely to illustrate
how an ADGE Crest identity is
applied. It may be exchanged with
another ADGE Crest Identity.

Please note d—a i 14
The final position of an ADGE DEPARTMENT OF TRANSPORT

Crest Identity may be based on
the sponsorship tier level agreed
by the host. The ADGE should
always negotiate a position of
priority, especially where Seed
Funding has been agreed.
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10.4 Multiple sponsor/partner

The preferred position for the Abu Dhabi government entity
(ADGE) Crest Identity is at the top of all communication
pieces. When this is not possible, due to regulations
within the sponsorship tier level, the ADGE Crest Identity
should be treated with respect and care should be
applied when placed at the bottom alongside other third

parties. Where possible, the ADGE Crest Identity should
be placed first and the third party identities appear no more
than 3/4 the final size of the ADGE Crest Identity. Ensure the
clear space area and minimum size is maintained, refer to
Section 2, page 26 and 27.

The example shown uses the
‘Department of Transport’ Crest
Identity. This is purely to illustrate
how an ADGE Crest Identity is
applied. It may be exchanged with
another ADGE Crest Identity.

This option is NOT permissible
for the use of the Government of
Abu Dhabi Identity, which should
always take leading priority at
the top of such communications
pieces.

Please note

The final position of an ADGE
Crest Identity may be based on
the sponsorship tier level agreed
by the host. The ADGE should
always negotiate a position of
priority, especially where Seed
Funding has been agreed.

d—a i N ik
DEPARTMENT OF TRANSPORT

COMPANY LOGO

COMPANY LOGO COMPANY LOGO COMPANY LOGO COMPANY LOGO
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1.1

As Abu Dhabi expands the participation of its government
entities in many domestic and international exhibitions and
events, it is vital to create a unified and consistent message.
Exhibitions and events provide an ideal opportunity to
demonstrate Government of Abu Dhabi’s strategic progressin a
distinct and positive manner. It provides the visitor or customer
with an insight into the government. Therefore, it should
consistently reinforce and demonstrate the brand values of the
Government of Abu Dhabi.

These guidelines provide necessary information on the principles
to be considered and should be read in conjunction with the
Government of Abu Dhabi Communication Policy, created by
the Office of Government Communications. To obtain a copy of
the policy please contact the Brand Support Team.

brandsupport@ecouncil.ae

Abu Dhabi government entities (ADGEs) should follow the criteria
outlined below when participating in an event or exhibition:

1. Cultural awareness and authenticity

Exhibitions can provide an opportunity to reflect the values
of the emirate of Abu Dhabi. Ensure that all designs,
photographs and giveaways are culturally respectful, authentic
and appropriate for their purpose.

2. Key messages

Visitors at events, and particularly exhibitions can be exposed
to many messages in a short period of time. A key message
structure will help keep the exhibition direct, clear and concise.
Determine the most effective, engaging and appropriate method
of communicating a message or telling a story. Consider all
aspects of the visitor’s journey and help determine how, when
and where brand messages should be delivered for them to
positively engage. By using the Government of Abu Dhabi core
elements - identity, type and colour you can create an inviting
and memorable experience for your visitors.

3. Design

The design of the exhibit and components within the stand
layout should reflect the governments brand values and the
core elements of the brand. When designing exhibitions, it is
key to attract attention, while also adding as much originality
as possible in order to achieve presence and make visitors
remember your stand against others. Ensure that it is open,
inviting and visually attractive. Tidy and accessible designs will
guide visitors to the area they have most interest. The Identity
should be prominently displayed and large enough to be seen
from a distance. Ensure that the look of your stand reflects your
key message and is the central theme of the visual aspect of
your exhibit.

Events and exhibitions criteria checklist

4. Meeting areas

It is important that the correct environment is created for
meetings or a simple exchange of dialogue with your customer.
Consider the different cultures and delegations that will attend
the exhibit will normally define your environment. Designs can
include a café style seating area, a partitioned meeting area, or
an enclosed meeting room.

5. Hospitality

Invite your customers to experience genuine Arabic hospitality
by offering Arabic coffee and dates. This will make visitors feel
welcome and encourage them to stay.

6. Multimedia

Create a stimulating and engaging environment for your target
audience. Develop experiences that will resonate with your
customer enabling them to access the key messages, and
components of the exhibit. Build a presentation or demo based
on your key message and use the core elements of the brand.
Check your display data for any cultural sensitivity.

7. Staff

Ensure team members who are staffing the exhibition are well
trained to represent your company, and project a professional
appearance that takes into consideration Emirati culture and
values. They should be able to adequately answer any questions
about your company, generate leads and secure sales. It is also
recommended they are knowledgeable about the emirate of
Abu Dhabi, it’s culture and heritage.

8. Promotional literature

Organise and order sufficient quantities of branded business
cards, brochures, corporate materials and stand display items.
Arrange translation of materials where necessary.

9. Giveaways

The primary purpose for a giveaway is to get people to stop
and engage at your stand. Choose the right incentive to attract
visitors and ensure that your giveaways are culturally respectful,
authentic and appropriate for their purpose.

10. Language

For local events and exhibitions the main languages are Arabic
and English. For international events, consider using the host
countries language.

11. Premium quality

It is important in the production of all events and exhibitions,
that they are produced to a high standard whenever possible.
Ensure a regular schedule of safety and quality checks as part
of an on-going maintenance programme so refurbishments and
repairs are completed when required. This is also a requirement
for all displays that are reused, for example pull-up banners,
media boards etc.

For further assistance contact the Brand Support Team, within
the Office of Government Communications:
brandsupport@ecouncil.ae
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11.2 Exhibition stands

An exhibition provides an exceptional environment and
opportunity for the Abu Dhabi government entity to connect
with all levels of stakeholders. The space and design can create
a stimulating brand experience, whilst key messaging combined
with technology and genuine Arab hospitality can truly deliver
an engaging experience.

The examples presented here should be used as a guide and a
source of inspiration for briefing exhibition designers.

Design layout examples

Large multi- government stand

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

It is important in production of all exhibitions that the
Government of Abu Dhabi Identity is reproduced to a high
standard, wherever it is positioned. The full colour Identity must
be used for all exhibitions. The colours must be correct and the
typography must be clear.

Should you require any further guidance contact the Brand
Support Team withinthe Office of Government Communications:
brandsupport@ecouncil.ae
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11.2  Exhibition stands

Design layout examples

Large modular system

Small modular system Trade booth

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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11.3 Exhibition and event banners

Banners offer a quick and mobile format advertising space. They
are highly visible from a distance and an ideal way of catching

the visitor’s attention and to communicate a key message.

Design layout examples

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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11.4  Exhibition and event panels

The exterior exhibition and event panel is simple and clean
to allow for messages to be communicated with clarity
while showcasing impactful imagery. The design will need
to communicate faster with its target audience from a great
distance, therefore all text is minimal and grouped together. For
templates please refer to Section 6, page 106 and 108.

Design layout examples

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.
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11.5 Event backdrop

Event backdrops offer a great opportunity to promote
Abu Dhabi government entities during a press conference or
other high-level events. For all events where the media is in
attendance ensure the Government of Abu Dhabi Identity is
visible for all photo opportunities and television recordings.

The examples presented here should be used as a guide and a
source of inspiration for briefing event designers on appropriate
look and feel, and standards of quality.

Design layout examples

Conference backdrop

Generic media backdrop

L‘"-';-";B e - ﬁ
="--'-'.-i."_"'g Eabas fma s a i
o ) ==P

It is important in production of all events that the Identity is
reproduced to a high standard, wherever it is positioned. The
full colour Identity must be used for all events. The colours must
be correct and the typography must be clear.

Should you require further guidance contact the Brand Support
Team within the Office of Government Communications:
brandsupport@ecouncil.ae

el puly go-

Co-branded media backdrop
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11.6 Event speaker displays

A lectern is often the most photographed point of any event
or conference. The Identity should be prominently displayed on
lecterns for all Government of Abu Dhabi hosted events.

The stand-alone version of the Crest is an exception to the
general rule that the Crest and Wordmark always have to be
used together.

Design layout examples

Stand-alone lectern with Crest only

Speakers table name card

Glowug J|

The Government of Abu Dhabi
Identity is used as a position guide
to illustrate how to apply the ADGE
Crest Identity.

When setting up a spokesperson table. Ensure that each speaker
has a name card that displays the Abu Dhabi government entity
|dentity and their full name.

Stand-alone lectern with full identity

GOVERNMENT OF ABU DHABI

Reserved table
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12.1

Photography checklist

Photography is a key component of any Abu Dhabi government
entity (ADGE) brand and can be used to help communicate an
ADGE’s brand values in a clear and engaging way. It is important
to select or create an appropriate visual style that successfully
captures the way in which the ADGE, Government of Abu Dhabi
and the emirate of Abu Dhabi is conveyed. Used consistently,
photography can help support and strengthen an ADGE brand,
giving clarity and context to the overarching key messaging of
the Government of Abu Dhabi.

These guidelines should be read in conjunction with the
Government of Abu Dhabi Communications Policy and the
Photography and Videography guidelines, created by the Office
of Government Communications. To obtain a copy of the
policy or photography guidelines please contact the Brand
Support Team.

brandsupport@ecouncil.ae

ADGEs should use the following checklist criteria when sourcing
photography from existing image libraries or commissioning
photography.

1. Cultural awareness and authenticity

Itis important to ensure all visual content is culturally respectful,
authentic and appropriate for their purpose. This will help
protect the reputation and portrayal of the emirate of Abu Dhabi
and the Government of Abu Dhabi. For example, with culturally
focused visual content, make sure the subjects are authentic
and unique to emirati culture; especially those including emirati
nationals, clothing, food, drink, music, dance, nature, wildlife
and landscapes. When possible and appropriate, consider using
ADGE employees as models for commissioned creative shoots,
to avoid difficulty in sourcing emirati or ‘emirati looking” models.

2. Appropriate setting

Ensure the location of the photograph is appropriate to the
content or the metaphor being portrayed within the visual
communication piece. Where possible use imagery that has
been photographed within emirate of Abu Dhabi or the United
Arab Emirates to give a authentic sense of place.

3. Appropriate audiences

Ensure the subject(s) featured within visual content are
appropriate to the audience they are being communicated to.
For example, when promoting public facing services, imagery
should reflect Abu Dhabi’s multicultural community, show-
casing a diversity of people, including age, gender, dress and
country of origin. For government-to-government focused
communication pieces consider using ADGE employees as
models for commissioned photo shoots where possible,
to avoid difficulty in sourcing ‘emirati looking’ models, and
allowing photographs to be truly authentic and personal to the
specific ADGE.

4. Be creative

Use impactful and emotive visual content. Be conceptual where
possible, using metaphors to relay key messaging, as opposed
to literal translations of the content.

5. Captured moments vs. contrived poses

Real moments evoke real emotions. Avoid compositions that
are too forced, staged, or posed. Instead focus on candid,
natural moments.

6. Composition and cropping
Use interesting perspectives and angels, or dynamic crops for
maximum impact.

7. Stay timeless
Use photography that is not visibly dated, unless this is the
context required, such as historical archive imagery.

8. Colour

Visual content should be in colour whenever possible, to
emphasis Abu Dhabi’s rich culture and varied landscapes.
Tonally, colours should be warm and inviting, not vivid or acidic
in appearance.

9. Natural light
Use environments with natural or diffused lighting as much as
possible to avoid harsh edges, contrasts and strong shadows.

10. Premium quality

Every piece of visual content contributes to the way the emirate
of Abu Dhabi and the Government of Abu Dhabi is perceived.
It is important for every ADGE to take responsibility in
maintaining a high standard of quality within their visual
communication pieces. Commissioned visual content should be
u s e d
whenever possible, or alternatively sourced and purchased
Rights Managed or Rights Ready from online creative libraries.

11. Creative file usage

To guarantee the quality of the image for production the digital
file must be a minimum of 300dpi for print and 72dpi for online
digital use.

12. Licensing, copyrights and photo credits

It is the responsibility of all ADGEs to ensure that the correct
licensing, levels of rights, exclusivity and third party clearance
is obtained for all visual content published for non-commercial
and commercial purposes, while also adhering to UAE Copyright
Laws. Whenever possible, credit specific commissioned
photographers/videographers within communication collateral
pieces.

For further assistance contact the Brand Support Team, within
the Office of Government Communications:
brandsupport@ecouncil.ae
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12.2 Photography style guide

The Government of Abu Dhabi is committed to promoting
respect, equality and diversity, and it is important to reflect
these attributes through all visual communication collateral.

Due to copyright and licensing restrictions,
the General Secretariat of the Executive
Council is unable to distribute any of the
photography shown.
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12.2 Photography style guide

Portraiture and lifestyle

The examples presented here should be used as a guide and
a source of inspiration for briefing photographers or sales
representations from online image libraries, on the appropriate
photographic style required.

Due to copyright and licensing restrictions,
the General Secretariat of the Executive
Council is unable to distribute any of the
photography shown.
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Images of people should represent the best of our community,
reflective of the brand values of the emirate of Abu Dhabi
and the Government of Abu Dhabi, while maintaining cultural
authenticity.
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12.2 Photography style guide

Landscape and architecture

The examples presented here should be used as a guide and
a source of inspiration for briefing photographers or sales
representations from online image libraries, on the appropriate
photographic style required.

Due to copyright and licensing restrictions,
the General Secretariat of the Executive
Council is unable to distribute any of the
photography shown.

Ensure all landscape and architectural photographs are
taken in the emirate of Abu Dhabi, unless the content of the
communication piece depicts otherwise.
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13.1 Brand support

Brand compliance and application

All Abu Dhabi government entities (ADGE) are responsible
for ensuring the accurate and consistent application of the
Government of Abu Dhabi Identity, with the support of the Brand
Support Team at the Office of Government Communications
(OGC). Through the OGC, ADGEs can officially apply for the new
Government of Abu Dhabi Crest.

Contact information

For brand consultancy and general inquiries, or for necessary
approvals required to use the Government of Abu Dhabi Brand
please contact:

Brand Support Team
Office of Government Communications
General Secretariat of the Executive Council

brandsupport@ecouncil.ae
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